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Sz Louis 


On or about September 18, 1895, 
will issue a 


Special Southern Edition. 


This edition will contain extended write-ups and illustrations of the 


Atlanta Exposition and different localities throughout the South. In 
this connection will also be published matter descriptive of St. Louis 


and its business interests. This edition will be a 


Handsome Souvenir 


carefully read and preserved, and its circulation will be widespread 
Your business should be represented in this issue. Don’t you 


> 


want to buy space? 
Rates quickly furnished by 


THE REPUBLIC, 


St. Louis, Mo. 


Or at New York Office, 
146 TIMES BUILDING. 
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... HOW Neat 





is the china closet of! 





the country house 
keeper. Investigate 


and you will find that 








the china has been 
washed with soap 
which is advertised 
in the local paper 
Investigate  furthe: 
and it will be learned that the pans and kettles are 
cleaned with Sapolio, also advertised in the local 
paper. Call on Monday and notice that the clothe: 
are being washed with Pearline. It is also adver 
tised in the local paper. Go through the house and 
ascertain what an influence the columns of the loca! 
paper exercise. There is nothing like it. It can 
not be equaled. 
ee oe ee ge Oe ee or 

1450 local papers comprise the Atlantic Coast Lists. 

They reach the country people of the New England, Midd 
and Southern States. They sell the goods advertised in the 
columns, 

Quarter of a cent a line a paper per insertion for yea 
advertising. 

One order, one electrotype does the business. 


Catalogue for the asking. 
2593599087 eee 
ATLANTIC COAST LISTS, 
134 Leonard St., New York 
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1 JOURNAL FOR ADVERT é 


ENTERED AS SECOND-CLA MATTER AT THE New York, , Post-Orrice, JUNE 


Vol. XIII, NEW YORK 


AD © EXPERT'S TALK ay and otl Then he ha 
| ‘ Fowler's Spe 
lrade,"’ 


emblance t 


ADDISON ARCHER INTERVIEWS JAMI 
E. POWERS, CHARLES AUSTIN } 
AND N. C, FOWLER, JR.—MR. FOW 
LER CALLS HIMSEI NOT °* L Dan 
rOR AT ADVERTISING’ Nok AN 
** EXPERT,'’’ BUT A STUDENT AT AD 
VERTISING STATES HIS VIEWS O} 
rHE OTHER Al) WRITE! AGEN 
SHOULDN'T WRIT! AD WHY THI 
ADVERTISER CAN’T WRITE HIS OWN 
ADS EFFECTIVELY 


an wb¢ 
teen feet 


ONALL) 
inner ofthce 
ped 
encycio 
, I re- 
I have interviewed Mr Jame I member hit \ : < bac k when 
Powers, the originator of the famous he wrote tl lumbia Bicycle ads 
‘Wanamaker and lived in the 
Powers style of ad sic precinct 
ertising’’; Mr joston. Bef 
Charles Austin he wrote good 
Bates, whose star on the Boston 77a 
ias been rapidly in eller and other Hub 
the advertising as- publications and 
endant during the after ths it he owned 
past few years, and a daily paper and a 
Mr. Nath’ Fowl- bright weekly up 
r, Jr., whose name in some New Eng 
ind fame are asso land city Ile has 
iated in the public the journalistic 
mind witha ‘* hun- temperament Hi 
dred dollars a day nerves are all tuned 
ind expenses”’ and . tothe reception and 
the Pope Manu expression of the 
facturing Compa . thing in hand and 
ny’s advertising of head his make 
several years ago him good at repar- 
I did not expect ATH | tee. He brims ov 
Mr. Powers to sub- er with ideas He 
to an interview it he d t j id to the point, never 
stating three time that ting wor ior clipping the wings 
't—and what he | houg 
cy reading. I reserve as ; Mi ) | it of those who know 
id take up Mr, Fowler as an open¢ ! \ only an incisive ad 
| found Mr. Fowler up in the t \ er, I say he is a ‘* good 
or of the Tribune Building, where h hk in t ruest sense Those 
a double office filled with stenog- who have known him longest like him 
phers, typewriters, heaps of ‘* Build- 


Business,"’ the big book that tells as done some unique work dur- 
erybody how to advertise, and his g the past ten years He runs to 
wer, smaller book, ‘‘ Practical Pub- strong borders, to few words, to one 
ity,’’ in which he reproduces the idea in an ad and seems seldom to use 
st ads of the best advertisers and cuts His ads of the Warner Corset, 


lls why certain styles of advertising Jaros Hygienic Underwear and Simp- 
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son, Hall, Miller & Co. illustrate his 
style. 

He has called himself a ‘‘ 
advertising ’’ and several other things 
at different times, so when I found him 
in his office I sat down in a big em- 
bossed leather chair and opened hire 
thus : 

WHAT MR. FOWLER IS NOT. 

‘*T believe you are an expert at ad- 
vertising ?"’ 

“No.” 

** Doctor of advertising ?’’ 

“0. 

‘*Councilor of advertising ? 

“ne. 

- Well, you do write ads, I be- 


” 


doctor at 


lieve ? 

Mr. Fowler looked out of the win- 
dow, looked round the room, looked 
at me, and replied, as though he con- 
sidered the matter very seriously : 

‘*Yes, I do write ads. That's a part 
of my business.’ 

‘*What’s the other part of it ?’’ 

‘*Everything pertaining to adver- 
tising, except the advertising agency 
part of it.” 

‘*It seems to me that you are all the 
things I have already asked you if you 
were, and you said you were not.”’ 

NO USE FOR TITLES. 

‘I used to be an advertising ex- 
pert, and some folks have called me a 
doctor of advertising. I am guilty of 
purloining all of the titles, one at a 
time. In my youth of inexperience, I 
very foolishly supposed a title counted. 
If expert means anything, it means 
altogether too much for any one man 
to assume as a title. Nobody under- 
stands advertising—they know what 
advertising will do—they know that 
every fortune has been made by some 
form of publicity—they appreciate the 
necessity of advertising, but they only 
imperfectly understand how to handle 
it. Advertising is to business what elec- 
tricity is to science—you can’t get along 
without it; but you don’t know what it’s 
made of, or how to handle it to the best 
advantage. No man isan expert at ad- 
vertising, because if he were an ex- 
pert, he would somewhat understana 
it. Iam aware that there are about 
one hundred self-styled experts, men 
who are as young as I was once, who 
are obliged to ¢hink they know it all, 
because they can’t possibly now they 
know it all The man who under- 
stands advertising would be so valuable 
that he would be a partner in every 
house he worked for, The only thing 
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that I can do, and that anybody can 
do, is to study advertising, and to at- 
tempt to so arrange the advertising 
that the advertiser will get as much 
for his money as the money can bring, 
with the general ignorance of the act- 
ual quality of advertising. Sometimes 
three-quarters, sometimes nine-tenths, 
of the money expended for advertising 
is wasted, but that does not prove that 
advertising isn’t a good thing for busi- 
ness. Engineers tell us that 92 per 
cent of the energy of coal goes up the 
chimney, the remaining 8 per cent 
running the machinery. To get the 
8 per cent it is necessary to expend 
the 100 percent. Science and busi- 
ness try to reduce the g2 per cent loss, 
even to the fraction of a percentage.” 

‘* This is a beautiful story of yours, 
Mr. Fowler, but yeu haven’t answered 
the question I asked you,” 

‘* What question?” 

‘*What you considered yourself.’’ 

A STUDENT OF ADVERTISING. 

‘*A student of advertising—one who 
gives his entire time and thought to 
publicity matters, and who tries to re- 
duce the waste—’’ 

‘*On this burning question of ad- 
vertising ? 

‘* Yes, it is a burning question, and 
will be until it is fully understood.” 

‘*It is generally understood, Mr 
Fowler, that you do prefer to deal with 
those who have money to burn.”’ 

‘* Yes, if the money is used as legiti- 
mate fuel underneath the most im 
proved boiler, with insulated conduct 
ing pipes leading into the machinery 
of trade.’’ 

‘“*Phew! That’s what you charge 
$100 a day for and expenses ?’ 

AMERICAN AND EUROPEAN PLANS. 

‘*If I answer that question, it will 
be necessary for me to answer one of 
your first questions—what I do besid 
writing advertising. I work on th 
American and European plans; Or 
the European plan I charge a man 
much per piece. On the Ameri 
plan, I charge him so much per ye 
for which price I agree to do every 
thing pertaining to his advertising an 
printing, except the placing of it 
good proportion of my business 
given to the formulation of plans « 
advertising. Some large concerns, eithe 
about to start in business, or else havin 
come to the conclusion that their o 
business can be stimulated by adver 
tising, send me full particulars regar« 
ing their article, the size of their pro- 
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posed advertising appropriation, and 
the class of people they desire to reach 
by advertising, including, of course, 
the territory. For a 
designated price I furnish complete 
plans for advertising, including the 
writing of advertisements, selection of 
idvertising mediums, with approximate 
prices, and either skeletons of or fin 
ished booklets, catalogues and other 
printed matter. In fact, I make up 
everything, either in skeleton or com- 
pletely, so that the client can carry out 
these plans himself, or employ some- 
body else to do it for him. Or, if he 
desires, I will attend to it.” 

‘*One of the advertising papers had 
an article about the other day, I 
believe, about a $1,oc0 dollar fee you 
offered to charge a man. The paper 
said no man could sure his advice 
was worth $1,000, and that man 
knew that his plans were better than 
anybody else’s advertising plans. I 
have been longing to ask you how you 
know your advertising ideas are worth 
what you charge for them.” 

HOW HE FIXES HIS CHARGES, 

‘‘T have never attempted to gauge 
the value of my services. I do the 
ume as a lawyer does—I reckon my 
time so much, and I take 
sideration the importance of the work. 
I tell everybody in advance what I a1 
going to charge them. It is my 
to see the outside of a 
yusiness. It is his business to attend 
to the inside of it. Vhile I 
keep his interests in I am 
osed to represent for him his cus- 
The average 
f he be successful, is handicapped, so 


to-be-covered 


you 


be 
no 


into con- 
n 
busi- 
ness man’s 
always 
view, 


sup- 


tomers. business man, 
tar 
vith too complete a knowledge of his 
usiness. To him, everything pertain- 
ng to the manufacture, to the quality, 
ind to the handling of the article, is 
varticularly interesting. He can't 
ivoid telling the people too much. He 
s surrounded by men who know about 
manufacture, and when he 
ults them as to advertising, they, as 
nterested as he cannot avoid the 
mpression that the public are as much 
nterested in the the article 
is they are, There cannot too 
nuch knowledge of the article for the 
aking of it and the selling of it, but 
here can be too much familiarity in 
he advertising of it. The public 
ymn’t care how a watch is made, where 
made, or whether it the 
nanufacturer ten cents or fifty dol- 


as his advertising is concerned, 


nus con- 


1S, 


inside of 


be 


t is cost 


INK. 

lars to make it; 
know the 

what they can buy it for. The 
tising man must learn enough of the 
article, so that he will not run ag 
making and selling rocks ; and so 
of the article that he be 
technical, and give to the public mor 
than the pul It is the 


business of man to 


they simply want to 


what watch will do, and 


uy adver- 
inst 
not 
much will 


lic will absorb 


the 
pl 


USIN 


advertising 
with the 
the 

man’s 


iblic article—it 
ol 
business 
the 
wont 


connect the 
the | 
the 


advertise 


is SS business man, 
associates, to 
article and sell it Ad- 
do this ; and at- 
tempt to make advertising do tl 


failure, bu 


and 


vertising an 


end, not always in 

less proportion of profit.” 

**VYou think the 

have appreciate 

what shall I call it ? 
INDIRECT ADVERTISING 

‘If ye carefully study the a 


vertisements of the 


advertising 
this er 


at its full value 


learned to 


u will 


a 
j 


most successsul at 
vertisers, you will find, hardly without 
exception, that 
written, nott 
to give the advertiser a better oppor- 
tunity of selli through his 
agent, throug em- 


advertisements are 


by 
ut 


directly sell goods, 


r th 
ng I 


h 


em 


and his 


selling 
ployee 
‘* Then yo 


that adver- 


ad-writer 


think 


x the 


more 


tisers are each 
year, do you?” 


usl 


When I | 


writers 


the 
the 
know, were Mr 
Wana- 


Sapolio 


* Certain.y vegan 


other advertisement in 
as | 
was then with 
Mr. Ward, of 

Both of these gentlemen gave their en 
tire time to their 
Chere 

like one 


ment 


far 


country, so 
Powers, who 
maker, and 
respective houses. 


think, 


so-called 


now, I 
hundred 
writers, 


are something 
acdvertise- 
as some of them call 
themselves, ‘experts,’ now the 
market; a of them doing a very 
large and profitable | 

‘*It may sound impertinent, but I 
think PRINTERS’ INK would like 
know what you think of some of these 
ad writers instance, Mr. Charles 
Austin Bates, Mr. Artemas Ward, Mr 
James E. Powers and Mr. Manly M. 
Gillam.”’ 

ABOUT 


or, 
on 
lew 


yusiness.”” 
t« 


for 


THE OTHER AD WRITERS. 

I have never had the pleasure ol 
Mr. Powers personally, but 
him the 


meeting 


have always considered most 
remarkable writer of the original 
Wanamaker style style which he 
created himself and which is now 
by inferior in 


tuwn in the country. 


—a 
used 
almost every 
Nobody has 


writers 
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ever approached the style of the 
‘ Powers Style.” There may be other 
styles better, there may be other books 
more readable than ‘ Robinson Cru- 
soe,’ but the ‘Powers Style’ and 
‘Robinson Crusoe’ remain both at 
the head and bottom of their respect- 
ive classes. Mr. Gillam, who suc- 
ceeded Mr. Powers, and who is now 
with Hilton, Hughes & Co., isn’t a 
Powers copyer. Mr. Gillam’s style is 
his own, and | think he has never been 
equaled in the line of department store 
advertising. He is versatile, handi- 
capped by no one style and writes the 
most readable of selling English. Mr. 
Bates, I understand, has taken in more 
money than any other man in the 
business, and, as he deals entirely 
with business men, it is fair to pre- 
sume that he is giving the money’s 
worth. Mr. Bates furnishes every- 
thing—writing, illustrating and elec- 
trotype. He not only works himself, 
but makes others under his direction 
do equally good work. Mr. Ward is a 
business man as well as a writer of ad- 
vertising. He is, so far as I know, 
the one exception to the rule that a 
man cannot know it all and successfully 


advertise it. But then ‘Sapolio’ is 


a very simple article and Mr. Ward's 
knowledge of its manufacture does not 


necessarily handicap him. Mr. Ward 
is, I think, the greatest writer of 
wholesale advertising. He is filled with 
the kind of advertising sense that 
makes business dollars.”’ 

ROOM FOR AD WRITERS. 

‘*Is there room for any number of 
ad writers to make successes?” 

‘* There never can be too many suc- 
cessful advertisement writers, for the 
simple reason that the field is growing 
more rapidly than the creation of the 
writers, and then only comparatively 
few men can ever succeed in this line.” 

‘*What are the qualifications of an 
ad writer ?’’ 

‘* The successful advertisement writ- 
er must know how to edit daily, weekly 
and monthly papers—must have set 
type and have run a printing press— 
must understand lithography and every 
branch of engraving—must be familiar 
with everything pertaining to the manu- 
facture and editing of every kind of pub- 
lication and of every class of printed 
matter. The advertisement writer with 
only a general newspaper experience 
can never fully succeed, unless he goes 
to the bottom, and learns from experi- 
ence, every line of the work which 


pertains to the broadest distribution of 
printers’ ink. He must know how his 
advertisement is going to look before it 
appears in print. He must have a suf- 
ficient knowledge of business, that he 
may not be too artistic, and a sufficient 
knowledge of art, that he will not be 
too mechanical.’’ 

WHAT AD WRITERS HAVE DONE. 

‘*What do you think ad writers have 
done for advertising ?’ 

‘*They have stimulated advertising. 
If they have not always given the ad- 
vertiser what he wants, they have made 
the advertiser appreciate the value of 
good advertising. The poor adver- 
tisement writer has, Ly negatives, 
taught the successful lesson of affirma- 
tives; and the good advertisement 
writer has taught the same thing more 
rapidly and more successfully. If you 
will look into the advertising pages of 
the leading magazines, you will find 
there displayed more real ability than 
in nine-tenths of the pages devoted to 
alleged literature. Any fool with an 
education can write half the literature 
of to-day. It takes a man of natural 
ability and years of training to con 
dense a continued story of business 
into the measure of a quarter page.”’ 

‘Should the ad writer place adver 


tisements ?’’ 

™ Decidedly not.’’ 

THE AGENT SHOULDN'T WRITE ADS 

‘“‘Should the advertising agent 
write advertisements ?’’ 

‘*Decidedly, no. The advertising 
agent should be a business man, an 
nothing but a business man. The 
placing of advertising is business.’’ 

‘* Then, I suppose, if an advertising 
agent has a client who wants some ad 
writing he should refer him to the ad 
vertisement writer.” 

“*Certainly, the same as he wouk 
refer his customer to a lawyer.” 

I asked Mr. Fowler: ‘‘ What d 
you think the best ad you ever wrote 
hoping he might produce something 
might reproduce in PRINTERS’ INK 
but Mr. Fowler gracefully said : 

‘*As every advertisement is writt 
for a particular time, for a particul 
article and for a particular purpos¢ 
the only thing I cando is to tell yo 
that such and such an ad, of such a 
such a house, is the best ad that hous 
ever putout. But, as every one of n 
clients might differ from me in wh: 
was their best ad, it wouldn’t be fa 
to them for me to produce it.”’ 

ADDISON ARCHER. 
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Are You |hinking 


ARAUT GRVEE 
ABOUT ADVER 


~ 





It requires a deal of thinking, and 

the more thinking the less money 
to do the work. The more you 
think about it the more you will 


realize the value of 


HOUHOEUOREDEREOEOROGUREOEOEEO SOONG OO SEOROSEOREOEOOOUOEONO NOOR GNSS NORE ES OOOOOHOEOOOOAOONOEROSNOOEONOOROSNEDD 


eolhe Sun. 





If there is one newspaper in the 
country that is thoroughly read 
morning, evening and Sunday, it 
is THE SUN-=--and it is read by 
those with intelligence enough to 


thm 


appreciate and money enough to 





buy your goods. 


THE SUN, New York. 
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Occupies the 
Whole Field —_— 


No newspaper in this country covers 
the territory in which it circulates so 
completely as does 


THE KANSAS CITY 


STAR 


The proof of this is found in the fact 


that Kansas City advertisers spend 
most of their appropriations in its col- 
umns. They buy more space in THE 
STAR than in all other local papers 
together, and pay for it a rate higher 
than the combined rates of all the 
others. Many of the largest Kansas 
City advertisers pay THE STAR every 
month more money than they pay to 
any other local paper in twelve months. 
They do it because in THE STAR they 


Get More for Their Money. 


GUARANTEED CIRCULATION : 
Daily, Sunday, Weekly, 
60,000. 60,000. 110,000. 
CHICAGO OFFICE, NEW YORK OFFICE 


1320 MASONIC TEMPLE, 80 TIMES BUILDING 
W. T. DAVIS, Mar. FRANK HART, Mar. 
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“Take Out My Ad!” 


Mr. J. W. Grant's “Item” experience. 


“A: Great : Bargain.” 


APPRECIATES WHAT THE PHILADELPHIA ITEM DID. 


Mr. J. W. Grant inserted a small “ad” for a yacht 
and the prompt results he obtained are stated ina 
letter he sends to the 


PHILADELPHIA ITEM 


He is “fully convinced that for advertising pur- 
poses THE ITEM deserves the unqualified praise 
it has received on all sides.” Mr. Grant declares 
that he got “a great bargain,” and returns “many 
thanks” for the good that THE ITEM did him. 


Here is his letter. 








ain alin al ale 2a a a nal ail al ais. a a a a an, a al a 
Business Manager THE ITEM: 
Please take out my ‘ad’ from THE ITEM. It has brought me 
lots of customers and I have closed a GREAT BARGAIN, 
so that at any time you wish a sail on one of the fastest sail 
boats on the river, would like to take you out. Many thanks 
for the good you have done me, _I am fully convinced that, 
for advertising purposes, THE ITEM DESERVES THE 
UNQUALIFIED PRAISE it has received on all sides 
The extent of its circulation is certainly remarkable and its 
great success well merited. J. W. GRANT. 
FAIRBANKS Co,, 701 Arch St., Philadelphia. 


SOLO OO eae aaa aaa 


Ss. C. BECKWITH, 


Agent Poreign Advertising, 
The Rookery, Chicago. Tribune Building, N. Y. City. 
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Unquestionable 
Evidence—= 


Unquestionable evidence is what the advertisers 
want—not mere statements. Little wonder that 
the advertising in certain papers does not pay 
when the wide difference between their claims 
and the number of copies actually circulated is 


considered. 


The Washington 


Evening Star 


AMAMAMALAMALAMALALALALALALALALAALALAMALALALAL 


has always printed each week the number of 
copies actually circulated during that week and 
its books and press-rooms are always open and 
investigation invited. The best evidence that its 
columns pay the advertisers is the continuous use 
of them by the local merchants, and the steady 
increase in the number of columns of advertise- 
ments printed. 
L. R. HAMERSLY, 


New York Representative, 
49 Potter Building. 


MUNG GAA dA SAN dU db db db db db db dk dk dk bk dk A dc dd ddl 


—_ 
- 
ied 
_ 
-_ 
—_ 
= 
—_ 
—_ 
— 
-— 
= 
—= 
- 
—_ 
—_ 
— 
—_ 
= 
- 
= 
= 
- 
—_ 
—~»= 
- 
inal 
—_ 
- 
- 
= 
dl 
dl 
—= 
— 
isl 
—~-. 
- 
oad 
~~ 
4 
= 
—= 
— 
—_ 
—_ 
om 
—_ 
—_ 
—-_ 
> 
—= 
- 
—_ 
= 
—= 
- 
—_ 
= 
an 
a 
= 
- 
sal 
= 
ee 
> 
—= 
= 
* 
—= 
a 
~~ 
—= 
a 
—_ 
—= 
- 
—=_ 
= 
— 
- 
idl 
4 
- 
—_ 
— 
ad 
—_ 
—- 
-— 
—= 
—= 
od 
- 
a 
tl 
—- 
— 
-— 
— 
—- 
— 
— 
~ 
idl 
al 
~- 
— 
<— 
~ 


AMAA AMAMAMALALAMALALALALLALE 





PRINTERS’ INK. 


when you see see it? 
Of course you ¢ 
are not going to « 


assertion. 


Did You 


er 
t 


is read by the masses is the 


( ild appear i! 


Don’t You 


do a thing, then, until you are represented 


in the columns of 


The Chicago [Pispatch 


By JOSEPH R. DUNLOP. 


For it reaches thousands that are reached by 


no other Chicago p»per 
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THERE IS BUT ONE WAY 


AND ONLY ONE 


to reacH The Great 
Northwest Coast 


With its Grain Fields, its Mines and its Fisheries. 





DDO“ 


AROUND PORTLAND THERE CENTERS A 
SMALL WORLD OF AGRICULTURAL AND 
COMMERCIAL ACTIVITY, FOR PORTLAND 
IS THE LARGEST AND BEST KNOWN CITY 
IN THE NORTHWEST, 

PORTLAND’S ONE GREAT NEWSPAPER HAS 
BEEN, AND IS TO-DAY, AND DOUBTLESS 
ALWAYS WILL BE, 


E OREGONIAN 


A METROPOLITAN NEWSPAPER, REPRE- 
SENTING A VAST TERRITORY, WITH A 
CONSTITUENCY OF ITS OWN, AND RE- 
GARDI FOR YEARS AS THE ONLY 
NEWSPAPER OF MOMENT IN THE PACIFIC 
NORTHWEST. 





THE OREGONIAN 
PUBLISHING COMPANY. 








Designed by Will M. Clemens, P. O. Box 1716, New York. 
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“The best 





Golden Bronze Brown at $3 a pound, \\ 

ia a \Y} 
\ Beautiful Glossy Black at $1a pound, \\\ 
A Golden Bronze Red at $3 a pound, 


with the cash. \ 


PRINTERS INK JONSON, 8 Spruce St., New York y, 


A 
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The story of a competition already decided is told in an 80-page pamphlet which will be mailed 
free to any applicant. The advertisements reproduced in it illustrate-the plan and furnish some 


idea as to what arguments may be brought to bear 


O 


Ad=smiuths 


The terms of the pemepettion for the Printers’ 
Ink Vase are as follow 


The ad-smith desiring to compete shall prepare 
an advertisement, such as he believes calculated 
to cause a reader to subscribe for Printers’ Ink 

The Little Schoolmaster in the Art of Advertis 
ing. 

He shall cause the advertisement that he has 
prepared to be inserted in some newspaper or 
periodical. It does not matter in what paper or 
periodical it appears, who owns it, or what its 
circulation or influence ; the only point insisted 
upon is that the ad-smith who prepares the ad 
vertisement shall cause it to be inserted in a 
newspaper or periodical of some sort 





The ad-smith competing shall send by mail a 
marked copy of the periodical in which he has 
caused the advertisement prepared by him to ap 
ear, said copy to be addressed \ aie Printers’ 

nk, No. 10 Spruce St., New Yor 


The ad-smith shall also cut outa copy of the ad 
vertisement prepared by him and send it in a 
sealed envelope, under letter postage, addressed 
to the editor of Printers’ Ink, together with his 
own name and address, and the name and date of 
issue of the paper or periodical in which the ad 
vertisement has appeared. 

The editor of Printers’ Ink will, on his part, 
receive the advertisements and papers sent as 
above and take due note of each. 

In acknowledgment of and partial payment for 
such advertisement submitted, a coupon shall be 
us to the ad-smith by return mail, good for 

sopy of Printers’ Ink to be sent for one year to 
any person whose name is written across the back of the coupon when returned for rede mption. 





In Printers’ Ink for Wednesday, August 7, the best advertisement that has been submitted up to 
date of going to press will be regueenes d, together with the name of the ad-smith by whom it was 
prepared ; the name and date of the paper in which it appeared will also be stated, and two cou 
pons, eac h good for a five years’ paid-in-advance subscription to Printers’ Ink, will then be mailed 
one to the ad-smith and the other to the advertising manager of the paper in which the advertise 
ment had insertion. 

In the issue of Printers’ Ink for August M4 > second adve rtiseme nt will be spereauced, snd 
another in the issue of August 21, 28, September 4, 11, 18, 25, October 2 16, 23, 30, Novembe 
27, December 4, 11 ; and with the ap pearance of eac ih ‘of these issue: s, had c Oupons, each good Ta ‘Ave 
years’ subscription to Printers’ Ink to any address written on the back of the coupon when returned 
for redemption, will be duly forwarded, one being for the writer of the advertisement for that week 
and the other for the business manager of the paper or periodical in which it appearex 

In the third issue in December (December 18) there will be published in Printers’ Ink the names 
and addresses of all the ad-smiths who have produced the advertisement thought best for each one 
of the nineteen weeks, and half-tone portraits will be exhibited of the twelve ad-smiths who are 
en ed to have produced the best twelve advertisements, out of all that shall, up to that time, 

have Be een submitted ; and to each one of these ad-emiths shall be forwarded a Printers k 
Souvenir Spoon, together with a letter, signed by the editor of Printers’ Ink, setting forth the story 
of the competition. 

Of the twelve papers or periodicals in which these best twelve advertisements appeared the six 
that are credited with the largest circulation in the American Newspaper Directory (1895) shall each 
be entitled to a full-page advertisement in Printers’ Ink, to be used when wanted (before April Ist 
1896), free of charge. 

In the issue of Printers’ Ink for December 25th the advertisement which is thought to be the best 
of ali shall be reproduced, together with the name of the Sy who constructed it and the 
paper in which it appeared, and on that date the Printers’ Ink V suitably inscribed, will be for 
warded to the ad-smith who shall have thus been shown to be & ntitled to receive it 

Every ad-smith will make up his advertisement in his own way, will give it such space and dis 
play as he sees fit. Every competitor will be entitled to a y« - ‘s subscription to Printers’ Ink, as 

rt pay for his adve rtisement, even if he does fail to se 1e Vase, and two five years’ subscrip 
wy coupons go for the best advertisement submitted fame each of the nineteen weeks over which 
the competition extends. 





For pamphlet and further information address 


PRINTERS’ INK, 10 Spruce St., N. Y. City. 
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THE PRIZE ADVERTISEMENT. 


FIRST WEEK, 

In the competition for the PRINTERS 
INK Vase, eight competing advertise- 
ments were received in time for 
sideration and repcert in this issue of 
PRINTERS’ INK. Of these the one here 


con- 


reproduced is thought to be the best 





- 


THE TINE 
WILL COPE! 


When thc art of 


ADUERGISING 


Is considered an 
essential part of @ young men’s practical 
Aducation and a most essential requirement 


OF SUCCESS. 


Printers’ Ink, 


a weekly journal for advertiscrs, is the 
standatd publication in this country— 
perhaps on the globe—to tench the practi- 
cal value of judicious advertising. 

PRINTERS’ INK’S teachings have stood 
the -honorable test for 30 years, and its 
authority is a every day more and 
foore. Ltery business man weeds tt for 
himself, and should present to his tons a 
year's subscription. §2 copies a. years 
evety one an educational helper, @ gener: 
ator of BUSINESS IDEAS, BUS{NFSS 
SENSE, BUSINESS HONOR, BUSI- 
NESS COURAGE, and 


BUSINESS PROSPERITY. 





$2.00, per year. Samples Free. 


Address: PRINTERS’ INK, 
10 Spruce’ St., Nev York. 


Written for Printers’ Ink by 
Chas. J. Zingg, Farmingion, Mr. 











This advertisement was constructed 
Mr. Charles J. Zingg of Farmington, 
uine, and appeared in the Farming- 
1 Independent of Saturday, July 27. 
accordance with the original offer, 
oupon entitling the holder to a paid- 


INK. 15 


in-advance subscription to PRINTERS’ 
INK from date of presentation to Janu- 
ary Ist, 1901, the beginning of the 
twentieth century, has been 
Mr. Zingg, and a coupon of 
the same to the 
advertising manager of the /ndefendent, 

Mr. Zingg’s advertisement will now 
be placed on file and have further con- 
sideration in December next, as prom- 
the terms of the competition 
set forth in the 76-page pamphlet pre- 
pared for the purpose of fully convey- 
ing the particulars and conditions of 
the competition for the PRINTERS’ INK 
Vase. The pamphlet will be sent to 
any address on application. 

Even the unsuccessful competitor 
gets a moderate compensation for the 
effort put forth, and the twelve who 
finally come out ahead in the competi- 
tion will have no reason to regret that 
ability to write a good advertisement 
had been acquired and put in practice. 

Mr. Zingg’s advertisement 
to one grave criticism. It makes no 
mention of the fact that, although a 
subscription to PRINTERS’ INK 
but two dollars now, the price will be 
two and a half times as much after the 
end of the current year ; but that be- 
fore Dec. 1 subscriptions are taken for 
as many years as the subscriber chooses 
to pay for in advance at two dollars a 
It is perhaps fortunate for Mr. 
Zingg that his most formidable com- 
petitor for the prize for the 
first week happened to be guilty of the 
same 


sent to 
second 
was also sent 


Ciass 


ised in 


is open 


costs 


year. 
coupon 


oversight 
. —_— 


A FAIR CASE, 


Some little time ag 
hands copy for a cir 
cently-patented article, 
yrovement over 
ind was numerous he 
that he had worked long and hard to perfect 
the description, and thought it about perfec- 
tion. In putting the matter in type I found, 
however, all mention of the patented im- 
provement lacking. The ordirary 
cies of such an article were well described, 
but the pith of the argument had been dug 
out and Tenn as it The proof of the 
circular was O. K.’d by the patentee, but upon 
my pointing out the lacking essential, a more 
surprised man it would be hard to find. I 
claimed then, and I beiieve now, that given 
the facts in the case, an experienced ad writer 
can present those facts in more te lling shape 
than the man that made the article. This is 
not a case by itself, for in compiling a large 
catalogue, and getting it in shape to print, 
scores of such important omissions have 
caught my eye, because my training has led 
me to look at such things from the point of 
view of one trying t« ‘ bring out ” everything 
calculated to impress the reader. 


there was put into my 
ular descriptive of a re- 
which was a vast im- 
anything of its kind—and its 


patentee stated 


excellen- 


were 


. L. Smirn, 
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SPETT. 


~ NORTH (> 
BAKoTal 2 
p--+ 


is oyr ” 


MONTANA 


| DAKOTA) 


_ j 


WYOMING 


(UTAH! COLORADO xaNnsas 


Buby 


“Boy 
“SULIvA 
jo Joquinn 
syonpoly 


“SOT IN 





Maine 
New Hampshtre 
Vermont 
Massachusetts 
Rhode Island 
Connecticut 
New York 

New Jersey 33) 7,455 
Pennsylvania. 4 44,985 2 





377 
5,500) 
26,350) 


30,828 
211,5¢ 


17,4015 


THE NORTHE ASTERN STATES 

The Northeastern Division, extend- 
ing south from Canada and west from 
the Atlantic Ocean, comprises : 

Maine, Connecticut, 

New Hampshire, New York, 

Vermont, New Jersey, 

Massachusetts, Pennsylvania. 

Rhode Island. 

Various statistics of these States are 
condensed in the above table, in which 
all figures, excepting those giving the 
number of new Spapers, are taken from 
the census of 1890. The number of 
newspapers is from the 1895 American 
Newspaper Directory. 

The following is a complete list of 
all newspapers in this division, report- 
ed in the American Newspaper Direct- 
ory for 1895, with a circulation each 
issue of more than 10,000 copies. All 
the circulation ratings to which an 
asterisk is prefixed are guaranteed by 
the Directory to be absolutely correct. 
Those not so marked are not guaran- 
teed. Their publishers making no 
definite report, they appear in the 
Directory with an estimated rating ex- 


NEBRASKA sae! 5 
+ ons — f 


22,049,220 
13,761 


072! 

4,218,300 
746,258) 4/845 17,924,310 

| 5,997,853) 47 7450 S0,428| 280 
44 


5 |162,065 658,572 413, 309,066 4,396,7 


sisduds mon 
sisdudsmon 


*‘sjonpolg 


Buypinjor 
“‘sponpoig 


8, 126, 493 
"920, 164 

5,674,022 

3,700,634 

987,055 
3100, 161 
x 


95,689,500 
5,770 549 
38, 340,066 


‘815 
ry ii 30, 893) 
"903; 005 | 


1,433 


43,650 206, £16,390 20,256, 227 5,114 594 


pressed by letters iniiesilen that they 

are believed to have the minimum cir- 

culation for which the letters stand 

In the following lists the minimum 

figures are substituted for the letters. 
Dailies, 


Pa...Evening Item, 
aneay *215,220) 

Mass......Globe, 

(Sunday *171,690) 

Press, 

(Sunday *53,560) 

Inquirer, — 

(Sunday *or1 

Journal, 

(Sunday *70,731) 

Evening Record, 

Herald, 

Herald, 

Morning Journal, 

(Sunday 40,000) 

News, 

(Sunday 40,000) 

Recorder, 

Sun, morning, 

un, evening, 

World, morning, 

World, evening, 

Public Ledger, 
ecord, 

- Times, 

New Yorker Her- 


Philadelphia, *189, 10 


Joston, *171,481 


New York, N.Y... *1 18 600 
Philadelphia, Pa... 


Boston, Mass...... 


New York, N.Y... 


Philadelphia, Pa... 


Pittsburg, Pa 
New York, N. 'Y. 
#56,594 
Tele- 

*47:65 


Chronicle 
graph, 


Pittsburg, Pa 
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Boston, Mass 00 ©«€6BBoston, Mass.... 
Buffalo, N. Y...... Evening News, {000 
New York, N.Y Morgen Journal, 40,00 New York, N. ¥ 
Staats-Zeitung . 


Philadelphia, Pa 
Pittsburg, Pa 

New York, N.Y...) 
Buffalo, N. Y 
Newark, N. J 


Pittsburg, Pa 


Providence, R 


hiladelphia, Pa 


Journal, 
onn.. Evening I 
Semi-Weekly. 
Derrick, a Newark, N 
Weeklies, Pittsburg, Pa oes 
New York, N. Y...Tribune, 66,948 New York, N.Y 


> 


st 


Christian Herald 66,351 Pittsburg, Pa 
Philadelphia, Pa...Sunday 5S l 
Times, r¢ rk, 
Elmira, N. Y lelegram, 103, 506 ewiston, Me 
ston, Mass j ld tule 1 00x Soston, Mass 
New York, N. Y 
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Springfield, Mass..N. E. Homestead, 17 Irvington, N. Y....Cosm »politan, *203,333 
Manchester, N. H. Mirror and Farmer, 17 Libonia, Pa. coal ark’s Floral Mag 
New York, N.Y...Courrier des ine, 
_Etats-Un 7, Syracuse, N. ¥ chee ly Hera 
Senate Zol New York, N. Y...Cheerful M 
ung, ments, 
Recorder, 7,500 Hours at Home, 
Sun, 7,500 Boston, Mass Household, 
Selletristische New Y rk, N.Y. 
Journal, 
irchma ’ 
Dramati irror, 4509 s Standard 
t xaminer, : ) zine, 
Independent, 7. SOx Augusta, . Gol Moments, 
Literary 


I 
Philadelphia, Pa... Pr 


Pittsburg, 


Boston, Mass 

Jangor, Me I ercial, 
Boston, Mass Americar 
New York, N. Y Amer'r 


Boston, Mass 


New York 
Syracuse, N 
Boston, Mass 


noon, 2,500 ir 
Waverly gazine, 12,500 Jourr 
Zion's Her 4 ,s00 Rochester, N. Y Vick’'s tr 
Albany, b Y .- Cultivator, Ne) Magazine, 
New Y¢ , N. Y...Am. Machinist, ,500 Philadelphia, Pa... Agent’s Hera 
Clipper, 2,500 W aterville, Me.... Fireside Gen 
Sunday ( stor . Popular Ed 
saptist Te 
«McClure 


des Etats Unis, 
Dispatch 
Freeman’s Journal, zine, 
School Journal, 
: - Spirit of the limes, 
Philadelphia, Pa...Call, 


uthe:an Observer, 1 


Toilettes, 
Teacher's 
Hearth 


I 
I 
1 
Hebrew Standard, 12,500 ladelp * Our Y 
I 
I 
1 


Pittsburg, Pa 


Joston, Mass 
New York, N Y. 


Newark, N. J 
Pittsburg, Pa, 


Semt-"lonthtites, 
Springfield, Mass,. Farm and Home 
Augusta, Me Happy H 

Vierey 


Boston, Mass Farm 'p. a 
New York, N. Y...Am, Gardenis 
Am, Me« Su 
gical Bulleti: 
Monthites, one 
Augusta, Me,.....Comfort, a8s,ocx 1 nee, R ».Home Gu 
Philadelphia, P: a Ladies’ Vv " ..» Messeng 


Journal, 297 Sacre 


New York, N.Y Hearthstone, 601 000 Ameri 


souce 


Delineator, 

Metropolitan, 
Ladies’ World, 
Peo e’s H 


Philadelphia, Pa... Farm rrnal, 250, 
New York, N.Y... Illustrated Home 
Guest, 215,437 tion 
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Philadelphia, Pa... Medical World, 25,000 New York, N. Y...Dr.Foote’s Health 
Boston, aSS.. - Arena, Monthly * 


New York, N. Y...1 


Boston, Mass.. 


New York, N. Y 


New Haven, ¢ 
igusta, Me 
Boston, Mass 


Y .. Educator, 
»N. Y...Art Amateur, 


urrent Literatu 


Buffalo, N 
New York 


Rochester, N. Y.. 


Greenville, Pa ul 20,01 ‘ id 

hil lelnhi » ne I » 

Philadelphia, Pa... ome Queen, Bey Bi-Monthly,. 
Rochester, N. ¥ ” con . | i, | ( arene anit 


arne 


“rites, 
, Pa Advanced 


n, Mass meri eacher, 17, quart 


New York, N.Y 


thls : » 
Rochester, N. Y Assembly 1, Wilkes-! 
Philadelphia, Pa...Arth : me Binghamt 
»so0 Utica, N. ¥ 
Hartford, (¢ 
Lynn, Mass 


Boston, } Item, 
Manchester, N. H. Union, 








20 














Newark, N. J.. meses Advertiser, 750 
Brooklyn, N tandard-Union, 7,500 
Buffalo, N. Y......Commercial, 7,500 

Courier, 755 
New York, N. Y...Journal ef Com 

merce, 75 

Volks-Zeitung, 7,5 
Rochester, N. Y...Herald, 7550 

Union and Adv 

tiser, 7 

Troy, M. V..600000 Press, 7,50 

Times, 7,500 
Philadelphia, Pa...Evening Bulletin, 7,500 

Evening Star, qs 
Pittsburg, Pa...... Volksblatt, 7,500 
Reading, Pa.......Eagle, 7,500 
Scranton, Pa...... T ribune, 7,500 

Truth, 7 
Westchester, Pa...Local News, 7550 
Pawtucket, R. 1...Times, 7 
Brockton, Mass.... Enterprise, 7 
en 2, OW, sccces Press, 


Republican, 


otar, 


Pottsville, Pa...... 
Elmira, N. Y...... Evening 
Chester, Pa........ limes, 
Syracuse, N. Y....Standard, 
(Sunday *5,000) 
.Star Independer 
Evening Rey 
- True Ameri 
Penny Press, 


Harrisburg, Pa 
Woonsocket, R 
Trenton, N. 
Middlet: mm 





an, 


Conn 





Buffalo, . Demokrat, 

Portland, Mite oveces Express, 

Paterson, N. J.....Morning Call, 
Williamsport, Pa..Sun, ¥*5,138 
Paterson, N ...-Evening News, #5 000 


The important dailies of New York 


City have a more general circulation 
than any other dailies in America. 
They are delivered on the morning or 


day of publication in most towns not 
than five hundred miles away 
on sale in every State of the 
Union! The larger weeklies also have 
many of them a national clientage. 
Hence for purely State or local adver- 
tising selections from the lists given 
above should be made with unusual 
care, and liberal additions will be 
quired from among the many dailies 
of less than 5,000 and weeklies of less 
than 10,000 circulation to be found in 
the American Newspaper Directory. 
An advertiser might easily expend 
half a million dollars a year without 
of papers here 
make 
news- 


more 
and are 


re- 


going outside the list 
catalogued. Most advertisers 
the mistake of using too many 
papers. Other things being 
that paper will pay 
published where there are the 
number of the right sort of people 


equal, 
that is 
greatest 


best 


wjthin easy distance of the office of 
issue. In the States here named the 
population is denser, the order of 


intelligence higher and the proportion 


of wealth to the individual greater 
than in any other portion of the 
American continent: furthermore the 


papers published here reach out into 
every other section and are taleen in 
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and valued by the cream of the popula- 
tions of each and all of them. 





: one = 
SUNDAY NEWSPAPERS. 
There is a 


diversity of opinion 





among advertisers concerning the Sun- 
day newspapers. Some regard them 
with the utmost favor—others as of 
small value. It is, nevertheless, a fact 
that they carry more advertising than 
the ordinary daily, of which they are 
mostly a Sunday issue, and th they 
are rapidly increasing innumber. ‘lhe 


American Newspaper Directory enu- 
divided among the States 
rhe figures in the 


merates 055, 
as follows. last 




















column denote the combined estimated 
circulation, from the Directory ratings 
Alabama........ sare 13 18,500 
Arizona.. 5 2,500 
Arkansas 7 12,40 
California nail 34 160,8 
Colorad noe ‘ 15 67, 
Connecti 7 0 
Delaware.... ee . 2 
District of Columbia ° 6 » 
Florida...... = ES aSS: 7 8, sox 
Georgia es 20 41,20 
Idaho 2 1,00 
Illinois 48 293,034 
Indiana..... 29 745197 
lowa 20 57,650 
Kansas...... It 29,572 
Kentucky 17 60,251 
12 62,338 
2 6,2 
6 70,172 
13 405,084 
jokes 21 138,066 
a a 71,238 
ees i eben 4 2,40 
SS EC va 35 412,824 
Mo 6 17,774 
9 54,09 
5 2,2 
r 7.5 
8 36,799 
1 400 
eesecces 74 1,306,969 
North Carolina.. 6 5,2 
North Dakota.... 6 34 20x 
Ohi eescevoce 40 
Oklahoma ° ; , 3 
Oregon ee eee 8 
Pennsylvania.. on we 753,754 
Rhode Island...... 4 33, 
South Carolina ‘ 5 12,7 
South Dakota..... ‘ ) 7, 
Tennessee...... oo 46,80 
I ais ats 24 61,26 
Utah 2 57 
Vermont I 8 
Virginia 12 3757 
Washington...... 8 20,7 
West Virginia.... wots 2 ITO 
WiSCORSIR. . 0200.0 wale 20 114,8 
Wyoming LS Cee 2 I, 
6<8 241,78 
It will be seen that, in the geo- 
graphical divisions, Alaska and India 


Territory alone issue no Sunday news- 
paper. 
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The following is a comple 
all Sunday newspapers reported in the o*"4 "Rt ren : 
American Newspaper Directory for Albany, N. Y 


1895, with a circulation each issue of 






















more than 10,000 coy : All tl 

circulation ratings to which an ast he 
ISK 1S prenxe 1 are ranteed 

Directory t be i lutely « I N. Den ae 

om ch 

Those not so marked n I N. ¥ N I + * 


teed. (heir publishers making no Cleveland, O Plaindealer, 


definite report, they appear in tl 





i . i 4 S : * 
Directory with an estimated ratin K- N ~ e~ . ee : . re ~. 
pressed by letters indicat tha Oma N World-H *; 4 
are believed to have the nin icir- ‘ I Dat 
culation for wh the letters in ew’ : . ; £7950 
. I es-D a 7. SOx 
In the following ts t m 1 Detroit. M News-Tribune. es 8 
tuted f ‘ t Sunday $ 17,500 
: M Minn. 17,50 
* I 17 
z ( oO I Paige 
: -“ Phila 1. Pa Taggart I 17,500 
. I R. 1 ~ iy Tele " 17 








‘ Pes 

; Raswe A i *14, 80x 

x r ~ k I \* Dist } Peeing 

Sus New Haven, Con Union +; ’ 

fost P le R. I Journa *r> Bax 

= 2 W Syracuse, N. ¥ Sunday 1 Pci 
Philadelphia, Pa Record, sd - : Y.. : 

St. Louis, Mo.. Globe Den rat, *74 , ng = sty . " 

San Frar , Cal. Examiner, 72,541 anta, ~ =a : 3 

Boston, Mas eta 9721541 ; r Die Fach wy 4 

St. Loui M P D t * a 1 x 


: ee ’ 

Kansas City, M Sta * | - . ss 
New York, N. Y....I * “a6. ; 

I ( ‘ 

) Cincinnati, Ohi ( Ga : , bad 

t *4 ( Oo i ee 
Letrnis } = P ’ J 1 x 
: my od ( : : Se I va i? Nue Welt 
" rancisco, icle, 4 S ay Dispat * 
Boston, Ma Post 4 , 
7. . . M I ( " 1 * 
Buffalo, N. Y......News, pee Hee Odes ta. Sm ——_ 

40,0 


New York, N. Y.. nday M 













) 
) 
4 
, Cincinn 
4 Philade 
Pittsburg 
New Y 
i Pittsburg, 
( Baltimore, 
Kansas City 
Clevela 
)- 
pom oa iy newspap 4 
2. naha, Net .. Bee, ®o17 re : ef t 7 ; 
hicago, Ill........Der Wester +20, i ined circulation of about ten 
Inter Ocean, 20,000 thousand S 
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have pai i Remin 
months for advert ng d 
advertised the Ha I > 


for Remington Bros I < xpre 


in the same way No ext . i 





experience of 





the sort of pe Re g 

fore. I am n to sig r , 
this letter. But there is one bad feature ™ 
about this business. I don’t | see such nota 





INK. 


, Pond’s Extract and others 
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f soft w 
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n after ee rl 
n ist have become 
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Philadelphiars Determined Upon Marriage 

wl vade I I GET MARRIED HERE! 
ngt D ul ( 

k tt W W 


BuT 
Go To DAY BROTHERS 
FOR 
Grocerics, Dry Goods, Clothing, 
Shoes, Drugs, Hardware, 


hte 
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USING NEWS IN ADS 
Cuicaco, Ill., July 27, 189 
Editor of Printers’ INK 





An advertisement may not advertise Th 
amount of advertising done in ad deper 
on the number who notice it, the 
who read mber wl are 
vinced | be noticed bef 
will be rez read before it w 
convince wi 
the numt t " j 
thing which w e tl r vi 
read it is more va a t anytl Z 
will convince more readers t 
able 

News is the most important thing a t 
newspaper. We buy it and hasti.y an it f 
news w long | i 


} 
tract notice to their space and reader 
their ads by usin 


scented news-fir 
























tisers as well as I W ty 
to employ them ? advertiser | 
3 a colun the cir 
ot 1S TOO, t woo T 
12,500 readers ar € i 
printed some im] W 
was fortunate en ive s 
increased his noti rsa 
roo per cent, could he not w ff pa 
$300 for the new 
The questior is fair before 
which could aff ay the 1 t rar 
item, the newspaper or the advertiser Take 
for example, the largest poli 4 
paper and the largest politan adver 
tiser, could not the ser afford pa 
the highest price f If is S| 
each day could be f I eimy{ tr 
item, how long before that space w 
mand double the noticers and readers? T! 
customers would depend upon the ability of 
his ad-writer and the skil f |} ulesmer 
The advertiser could use t ' 1 the 
papers, the newspaper only init vn Copy 
right could, perhaps, be ed to protect even 
against the paper in wl the advertiser 
printed the news matter 
A gentleman in Texas, in } I t mn 
space in a daily paper, discus th a fre 
hand cal ty | , et 
There i bt but what |} ha 
more rez 1an the editorials 
oO. W. ¢ ‘ 
> 
NEWSPAPERS AND ADVI I ( N 
HAWAII 
Hone , July 17, 18 
Editor of Printers’ INK 
The thought has occurred to me that perhay 





some of the many readers of NT : 
might be interested to learn of the field in the 
Sandwicl i ‘ 

took hold of the advertising for the Ha 
waitian Gasette Company, Honolul wa 








ar as legitimate newspape 
ncerned \ et ne 
entered in H whict 
f 00, I © being na 
lites, 4,500 Chinese, 2,00 


Japanese and 8,500 Americans and Europea 
viz., German, English, French and Portu 
gue se. 

In the islands there ar 
7,500 half whites, 15,000 Chinese, 22,50 Jay 
and 24,700 Americans and Europeans. For 
long time the company that | represent w ‘ 
give me little or no privileges, and to say thati 

was an up wy! business is putting it very mild 
Many is the business man whom I have ap 


proached on advertising who would 


give me 
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the stock rea rtising or chang 
inghisad. S the founder of 
ne of the retail dry g res died, and in 
sett g the « ate an inventory was taken of 
his st K oi g nd fina they! i 4 
ANCcé € The stockst t y ed on the 
counters were of i patterns and 
ha that after being pe eo the 
a native t fin j ispos { te 
the Port s S { stuff was 
‘ t efore. ( I had not 
en daylight for at least ea hat I 
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; it t I tr et pape I 
th different language d a great ty 
€ the rchants all the } : 
l not t f fr peecl nse 
I 
F I I to s t a pay that 
y Vv € sent nts © ing 
per, the Commercial A tiser, 
was establisl We also | ’ 
t | the 4 Se os » mat 
pape Vu pep uokoa. Out ur 
‘ t n from a trip t 
ka g new improved presses 
pes a t kir f making a ter 
page pape W ent t off fr 
1 at wit ts \ r 
pt g I t t ners tr San |} 1 
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tice Washington st., the f W 
eem t ‘ h attention In a < 
‘ w ofa c ery concern, a | 








tore, the Brooklyn bridg In the window 
f arg lepartment store firste a lit 
g swinging king ng rour 
1 be fed constantly, amid a pla 
ack | lery, a en en f fa 
AacK, they stat it er rf 

s r " an with a glass tting w 

N k gir ght i passers-by, a 

ting initials or un I f the s y 

pur aS¢ n tl asswar ‘ thir 

y ng man exercis g wit! =" s 

é er ring the day and evenin 
An innovation noticed ir 

line A a hand painted,”’ ar 
lvertise | en. Query: did tl 
T ne a r n a ertisers, a 
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Dayt 





~ A GREAT CRIME! 


The Paper Hanger Hung the I r 
Border. Knox r , July 27, 





The Job Was Done with Neatness W 





v 4 a ng ag st 
and Dispatch. the ; f er a ° 
f et IST r j 
Dayton, O., ] ¢ St il Telegrar t t at in broken 
—The entire nity was greatly a f ay t ay for 1 yea He t 
an W " d swallow t 
a { es | 
f I stant t 
’ r things, at wea 
f k ‘ t McBee & ¢ 
eo 
ADV b IN WASHINGTO? 
rif irt of adv 
Wa W x 17 4 4 
f a n 











ste { 
t ; + e f th 
| , Says t Star 
I f vert ent 
" t Wa g n 
paper 1 number of 
a Wa 
1 N I I w an ack n ged 
l Wa " ntry in their quality 
+ sw as th sntit 
I " h of th “ f 
f € al city leac Ww 
I ad writer, birt 
r | ad-w a 
t I " Star is the pioneer of 
i r th a that 1 I 
V " " wa f its k t 
t c in A a, the pe f 
r t tha 10W s 
ads, they have nm y to spend, and it hel; f 
all the other lines and incidentally the tow The 1 " achievec ring the 





stati 















cost of the envelopes printed, so they g« g upw f $ ’ ’ 
advertisement free na ele year, m that cannot be equale 
Another successful dodge to get free " , ein proporti t 





vertising has been adopted by the Quiver | ilatior Fourth Est 
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ADVERTISING RETAIL JEWELRY j DO IT. 

* There is but one way to adverti tail you ight invention, 
jewelry,”’ remarked a deal t i I ink worthy mention, 
through the newspapers culars, FF . nd ish attention 
pamphlets, all give an ir } 
ness and slipshod met! 
mental to jewelry advertisi 

“Of « uTse some stores are 
so very local, that the e + nse 
advertising i is out of the ‘ 
cases circulars, or preferably 
the only advertising res ‘ 
be finely printed and 
dissipate any taint of « 
this method. 

“I believe thoroughly 
tising for the retail 
has been adopted by several 
York, apparently with succ 
reason why it should not be 
certainly impossible to « 
store in a newspaper ad, 
source is to give descripti 
and trust the public to 
articles when they come in 
vertised ones 


jeweler 


The public knowledge g 1 Sse beg 
jewelry or poor jewelry, i nited, | eo ee ADVI RTISI 
jeweler should seek, as far as | e, r . 

lighten his patrons in his news — 


is easy to create the impression t 
the only reliable jeweler, and the 
trustful of their own judg 
you ™ hen they need 

The many interestir , 
the precious metals car uptly u } P unt. i nish y i dinner 
nuc = of interesting ads kne r not pI de a customer 
jeweler in a Western V lw: pre " ] t friends 
faced his ads with some inci z lig Jonif s 1 is al llent esta 
ging, or stories about rit I atches, ment tz _ and if e 

**Watches are article ‘ i i 

well advertised at present, 
who gives his patrons an ir 
constitutes merit will reap 
department stores sell mar 
ferior quality A person w 
watch marked at, say, five 
partment store window, and 
what is apparently the same 
ten dollars in the jeweler’s 
at the department store 
privilege to enlighten the 
difference 

At present, retail jewe 
fined to the Christmas seas 
will be done throughout 
future.”’ 


lr 


- +o, 
THE FRENCH POSTAI 
Recently a Postal Dicti 
size of Webster’s Unabridge 
lished, in the French lang 
national Postal Union. It 
of all the post-offices in the 
Eve rything z from Aa, an ¢ 
to Zywice, Austria, 
own little Uz, in Texas, 
of offices and places, 
several amusing inci 
Tombstone is gi 
Arezonie’’; *“ Las 
Nouveau Mexiqu : 1 * a 2 
“Virginie Occidentale” ; h Da is Classified Advertisements 
“Dakota du Sud is 
“ Dakota du Nord” and s mes this head, two oa 
Columbia is * District de lon : ‘ ge re oy taro “of ape awe 7 
Unis d’Amerique.”’ Here - — 
offices of Hell - Sarten, WANTS. 
everyday Hell, in Norw 7 i . ‘| EACHERS wanting positions send stp. WASH. 
Montana; Who, in Texas; re NAT’L TEACHERS’ BUREAU, Wash., D. ¢ 


in Dakota: Breckinridge, i ) 4! ALL-ROUND printer desires foremanship of 
fi 


but Trilby is not in it.— rst class country office. “ M.,”Printers’ [nk 
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IVE 


4 tion 


Ww g en I'wo-rev 


inder pres 4 
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Wart 


Me wastes 
rt w= 


newspaper 


man wants int 
in daily week 


TISCONSIN AGI 
Advertiseme 
ulation 
ANTED-—T 
refer 


AIN 87 


gua 


I Y pany to por 


JOHN DAW 


or Canadian 
Apply to 


Winnipeg 


pen TERS 
the 


Am ! w 

For ynal 
change Have nc 
Who wants a go 
P. O. Box 901, Chic 


* 

4 a t 

land g business w 

of the United Kingd« 

ug ncies for the U nitec 
renameled ir 


Des 
with 


pers 
man 
ago, I 


Id-establis 
ntract 


NEWSI 
IP HE YANK, Bost 
jeath, 60,0001 
TR 


ELE( OTYPES 


ou is the ily policy 
CROSLEY ( 149 Le 
ER 


YAVANAGH & THOM 


success ; 2 

eTSR CXAMInNe our repor 

mmended by all credit me 

f ng their trade Writs 
New York City 


ESSING 


o> 
4ND 


1DDRESSES 1DDR 

DDRESSING wrappers in ex ang 
s my biz row?) \D D 2 

lis, Minn ( 

‘TERS for f no 

lines of qi 


H.C 


1,000 boner ss 
Denv 
ay $2 rM Lists set in type 
and corrected week Sampl f 

{APID MAILING CO Denver, ( 


F ETERS bought 
4 Valuable of fresh 
tock Write for lists and a 
etters a specialty A LEFFINGWELI 
PANY, 112-114 Dearborn St., Chi Ills 


or rent 
letters. Wr 
South I 
and buyers in the 
000 in Colorad 
uly 


end 


nted 
oe 


sold, re 


lines 


1“ 


BILLPOSTIN¢ 
P 
I buds 


‘iRE T 


neral Di 


10,000 
\ to i 


INK. 


ADVERTIS 
mailed fr 


wi 


is satisfied 
seeking new i 
premiums and ad 
heet music, games 

1 we 


will know iat 
B. CO il 


f practi 
tise Price, by 
NTERS’ INK, 10 Spruce 
DIT TORY 

De and 

} newep ape rs and pe- 
f every ¢ 
a circulati yn 
shown by his 
dated, and $100 


scribes 


for 


APEI 
th 


iND DISTRIBUTING. 


PRINTZ matter, 
oth ( 
reliable. J. A 
Av., Chic 


ir work 


listrit 


Why! 
“4 Austir 
ial lkinds of advert 
reasonable prices 
land 


ARS, samples an 
t 


ing matter d 
DORNE! n St 
RCUI 


Send 


Cleve 
1,000 for $1 No stamps 
rder. J. EK. STROYER CO 
ral Ave., Roc! N. ¥ 


ARS mailed 


us a trial <« 
tr 383 Cent 


NOTE Ht 


ester 


AD circulars printed and 
mailed with ours inthe last part of 
10,000 well-rated retail grocers W., 8 
$2. Names taken from July 
» ntil sent out Send co 

h A very valuable 
P.J.8 care 
Above firm is reliab Se. 


) pay 
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PRESSWORK. 


a Jong run of presswork it will 
pay you to a om us. _Large st press-room 
in the city. Best of wor Most re soon 
prices. FERRIS BROS., 324 “$30 Pearl St., N. Y. 
en 
IND ILLUSTRATIONS 
Wood Engravers, 10 Spruce 
Service good and prompt. 


F you have 


ILLUSTRATORS 


H. enon & OC i 


or mag 
and general printing, 5c 
pages of cuts free AMEKI 
ATING CO, Newark, d 


| RAWINGS to fit your ads 
drawings are fifty cents 


] ANDSOME illustrations and initials f« 
azines, wee 


»klies 





Little outline 
designs, etc., are 





more. Satisfactory or no pay. Let's hear from 
you. R. L. WILLIAMS, 83 L. & T. Bidg., Wash.,D.C 
~~ 
PRINTERS. 
V AN BIBBER’S 
Printers’ Rollers. 
Write 


6 BUYS 100,000 white 6x9 circulars 
$22 ELECTRIC PRESS, Madison, Wis 


MVHE LOTUS PRESS, 140 W. 23d St., N.Y See ad 














under “Advertisement Constructors 
or one check book, 1,000 checks. 3 deep, well 
bound, perforatec id numbered, my price 
is $6.00. WM. co Manager Printers’ Ink 
Press, 10 Spruce St., 
YRINTERS—We make type, cases, stands and 
chase—eve ening See a printer needs —and 
our prices are the best. Se s first. WALKER 
& BRESNAN, 21 to 205 W illis am St., N.Y 
NEAT business cards for $1.50. Ihave 
1 000 on hand a large quantity of fine bris 
tol board. While it lasts I will fill « rde re at the 
above price. Cash with the order VILLIAM 
JOHNSTON, Manager Printers’ Ink ‘an , 10 
Spruce St., New York. 
—_— >> — 
SUPPLIES. 
’ AN BIBBER’S 
Printers’ Rollers 
INC for ete wing BRUCE & COOK, 190 Water 
4 St., New York 
T EWSPAPER— Rolls or shee First quality 
A Write A. G. ELLIOT &CoO., 'Philadelp tia, Va 


QTANDAt RD sre Foundry printing outfits, 
type, original borders. 200 Clark St., Chicago 
4 bit PAPER is printed with ink 

ured by the W. D. WILSON PRIN 
CO., L’t’d, 10 Spruce St., 
to cash buyers. 


PHE BUCKEYF CHALK PLATEC0., Cleveland, 
O. The widely advertised injunction suit 
against certain chalk plate makers does not af 
fect us in any way Ne offer you good goods at 
low cost compared to that of the would-be 
nopolists. Kecoating plates \c. square 

when cash accompanies order. Send for our cir- 
cular. 


manufact 
NG INK 
New York. Special prices 





— +e — 
ADVERTISEMENT CONSTRUCTORS. 


I ITTLE ADS. CURRAN. | 
4 
oe retail ads, eg cuts, $5 
\ 11 W. Mth § » ; 


( YATCHY ads with cuts, Aye Br 
$25. Proofs free ADAGE,” 


R. L. CURRAN 
rings any paper 
Buffalo, N 


50S for my 2 doz. trade schemes. 
UV JAS. R. LONG, Wash., 


( YATCHY readers and pithy car signs written 
for $1 each—10 for $7. R. L. CURRAN, 111 
West 34th St., New York. 


I USINESS literature interested! I assume au 
details of writing and Printing ry. CLIP 
WADY, Somerville (Boston), Mas 


T= only writer of exclusively medical and 
drug advertising. Advice or samples free. 
ULYSSES G. MANNIN , South Bend, Ind 
A SAFE rule to follow : No matter who does 
rs the writing of your ads, circulars or book 
lets, pe sure to have WM. JOHNSTON, of Print- 
ers’ Ink Press, do the printing. 


(No stamps.) 
D.C , 1308 B st., S. W 





PRINTERS’ 





INK. 


ITTLE ads of 10, 20, 30 lines are what I do best. 
4 General advertisers can have specimens, 
R. L. CURKAN, 111 West 3th St., New York. 


( YONTRACTS for advertisements a year 





E. L. SMITH, Codman Bldg., Boston, Mass 
é A DV ERTISING FOR RETAILERS,” 64 pages, 
ents. If you don’t get aquarter’s 
th you may have yur quarter back. CHAS 
Al STIN BATES, Vz anderbilt Building, New York 


F /R $10 I will print 1,000 8 page booklets, using 

a good quality of heavy linen paper and any 
color of ink you may desire. Cash must ac 
pony order and copy. Proof furnished 
VILLIAM JOHNSTON, Manager Printers 
Press, 10 Spruce St., New York 


Ink 


| PREPARI (-page magazine ads for $5, in 
clude a little line cut,and give an electro of 
the entire ad splendidly set up page ads, $8.50 
page, $ I have been the ad writer of an ad 
agency W hic h makes a spec ialty of magazine ads 
of highest grade. R. L. CURRAN, 111 West Sth 
St., New York 
*RADE-MAKING ads for live merchants I 
make a specialty of effective ads for shoe 
men and furniture dealers efforts have 


pleased wherever tried 
six telling retail ads 
your store, $5. V 
Philadelphia, Pa. 


Supposing you try me! 
that talk business right into 
. FAIRBANKS, Box 867, 


iJ you want ads written in an easy, breezy 
swinging style that will be read with a relish 






I fancy | can fill the measure of your require 
ments. Let me forward a few “ feelers.” If you 
have any notion of doing business with me, don’t 
send a stamp—I have some. JED SCARBORO, 
Box 63, Station W, Brooklyn, N. Y 





4 FOLDER on al, a brochure on medicine, a 
4 series of medical ads, a letter on phosphate, 
ads on real estate, patent medicines, gas ranges, 
phosphates, merchant tailorin paints, hard 
ware, printing, and dry goods, have constituted 
my work during the past week. Can I help you 


toot H. P. BROWN, Paulsboro, N. J 
| you’re in business and advertise, I'd like to 
correspond with y« My business is to in 
crease your business and to build up my own 
The best business-bringer is advertising, prop 
erly written and placed. I do both as well as 
man is capable of doing. If you think there's 
value in my work, you pay its value—nothing 
more Vill you write? F. McC, SMITH, L. & T. 
Building Washington, D. ¢ Equitable Building 


Baltimore 


I WRITE truthful, brief, explicit ads on any 
subject Medical ads, circulars, booklets 
criticisms on books and literature. I write the 
kind that sells goods. I write English—plain 
every-day, simon pure Anglo-Saxon. I live away 
from the metropolis, but | have my brains here ; 
you get the advantage of that in the form of very 
reasonable peios es. Uncle Sam attends to our cor 
respondence sa Send plenty of data, Ad 
dress CHARL ES $ eNGG Farmington, Me. 


AGAZINE and trade paper ads are considered 

the most important because the space they 
occupy is the most expensive. It is in mediums 
of this class that the work of the brightest and 
cleverest writers appears. Here the rivalry to 
gain attention is fierce. The insertion of a poorly 


displayed and poorly worded advertisement 
means that much money tossed to the winds 
BERT M. MOSES, Box 283. Brooklyn, N.Y. I have 


samples of illustrated ads that I charge’ $8 or $1( 
apiece for writing and illustrating. These sam 
ples can be had by any reputable advertiser wh: 
will ask for them 


Ww HAT difference 

thousand catalogues or 
fifty dollars more, if the extra cost will really 
make them better! Some people seem to think 
that a limited edition must be handsome but for 
a large edition anything is good enough. If it 
pays to favorably impress 1,000 people, it will pay 
a hundred times better to make a similar impres 
sion on 100,000. Remember,the one feature that 
can do more for the success of a piece of print 
ing than any other ata similar cost is the typ. 
setting. We don't mean superfluous ornamenta 
tion, but good taste and effective display. W« 
are doing the work of some of the largest adver 


does it make if a hundred 
booklet 


oe rs in the country and can Ay: ply a few more 
RESS, 140 W. St., N. ¥. 


THE LOTUS P 














MAILING MACHINES 
Pelham Mailing Sys- 


81. 00 stamps or m. 0 
tem and Mailer, postp’d. Prac’l; 1,000 
hour; saves 2-3 time SDAHE no type lists ; unique 


address label. C. P. ADAMS & BRO.,Tope ka, Kan 
— eo 
FOR SALE. 











=-LINE advertisement, #1. WISCONSIN AGRI 
® CULTURIST, Racine, Wis 
y BUYS 4 lines 0,000 ex s prov 
81 WOMAN’S WORK, Athens 
6 ie 4 typesetting machine 9 pecee first 
ines cumeiiien. $950. PRESS, Delevan, N.Y 
6é N her Post-INTELLIGENCER Seattle has one 
of the four great papers of the Pacific 
Coast Harper's Weekly 
TEWSPAPER and job office, established 
4 years. Orly office in live N. Y. town. $2,500 
if sold quick M. t care Printers’ Ink 





*OR SALE—Modern job « 
population Best of 
Great opportunity for a live 


ffice in a city of 30,000 
reasons for 
man MOR NING 





STAR, Rockford, Il 
YOR SALE--Fine newspaper and printing busi 
ness. Small city, splendid fleld. Doing near 
ly $10,000; can be doubled. New plant. Owner 
detained elsewhere. Must go now if at all X 


Printers’ In 


F' »R SALE — Stereotyping machinery One 

ymbined saw and trimmer, one shaver, one 
metal pot Latest styles, best make, good condi 
tion. Add for particulars THE HOSTE R 


MAN PU BL ISHING ( ‘O., Springfield, Ohio 


(GG REAT! ST opening of the year Editor and 
owner of two papers and modern plant, ir 
cluding type machine, 5 presses, 2 engines and ali 


best outfit, with contracts for 2 other weekly pa 


pers. Must sell, by order of physician. Business 
ready for live and experienced man to step in and 
continue Pays 10 per cent on $0,000. Kasy 
terms Address “GORDON,” care of Printers’ 
Ink. This for men of business only 
A4DVERTISING MEDIA 
fae YANK, Boston, Mass., 60,000 monthly. 
POCKLAND, Maine, Danw Star. Only daily 
in three counties 
r space in Indian 


Ww HAT will you exchange f 


apolis IND. JOURNAL OF COMMERCE, est. 18701! 


F you advertise in Oh you will get results 
For particulars address H. D. LA COSTE, 38 

Park Row, w York 
A= person advertising in PRINTERS’ INK 
to the amount of $10 is entitled to receive 





the paper for one year 


66 | N her Post INTELLIGENCER Seattle has one 
of the four great papers of the Pacific 
Coast Harper’s Weekly 


I OFFER advertisers papers that bring results. 

H.D. LA COSTE, 38 Park Row, New York 

Agent for good mediums only. 

[* all America there are only eight semi-month 
lies which have so large a circulation as the 

WISCONSIN AGRICULTURIST, Kacine, V 


PAPER AND PRESS, the leading magazine in 

the printing and allied industries in Amer 

ica, Circulates exclusively to buyers—indorsed 
by buyers. Philadelphia, Pa 


y\O reach buyers of machinery 

supplies for printers, lithographers, b« 
binders, manufacturing stationers and all allied 
industries, PAPER AND PRESS, Philadelphia, Va 


RE you advertising in Ohio! We invite your 
attention to the Dayton MoRNING TIMEs, 
circulating 4,500 copies daily ; the EVENING NEws, 
9.500 copies each issue,and the WEEKLY TIMES 
News, 4,500 copies; are the representative fam 
ily newspapers of Dayton, and with their com 
bined circulation of 14,000 copies daily thor- 
oughly reach the homes of that section. Dayton 
isa prosperous city of 80,000,and the News and 


appliances and 
rk 





TIMES are long established journals and have al 

ways enjoyed to a marked degree the confidence 
and support of the bes 
dress H. D. 


yple in Dayton. Ad 
Park Row, New York 





LA COSTE, 3 
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INK. 
PRESS CLIPPINGS. 


Q@ OUTHERN CLIPPING BUREAU, Atlanta, Ga. 
s Press clippings for trade journals and adv’rs. 


29 





‘= CHICAGO PRESS CLIPPING BUREAU 
36 La Salle St.,Chicago. 40 expert readers 
Patrons all satisfied We can help push your 
business Write 
> 
MISCELLANEOUS. 
+. N her Post-INTELLIGENCER Seattle has one 
of the four great papers of the Pacific 
vast.”-Harper’s Weekly 
Ww ONSIN AGRICULTURIST, Racine, Wis 
Only English agricultural paper printed 


Established 1877 


ARRANGED BY STATES. 


in Wisconsin 





ARKANSAS. 
ADVERTISERS 


Can get good results from business placed in 


The Sunday Gazette, 


PUBLISHED AT LITTLE ROCK 


Its circulation is 7,500, and it is the 
State paper published in Arkansas. 


SEND FOR RATES, 


CALIFORNIA. 
4! WAYS AHEAD 
4 great daily Circulation 


| HE great California fruit-gro 
which San Jose is 


nly Sunday 


Los Angeles TIMES, So. Cal.’s 
over 14,000 


wing district of 


the center is thoroughly 
covered by the San Jose Mercury. Sample cop 
ies free For advertising rates in daily or 
weekly address San Jose, ( 
THE WAVE, San rancisco —- the 
le # ry Pacifie Cc 80 
ciety, literary and political weekly. E KATZ, 
186-187 World Bldg, New weekly 
York, N. Y.. sole agent 13,00 guaranteed 
| HE EXAMINER has a larger daily circulation 
than all the other morning papers in San 
Francisco combined, and the largest circulation 
of any daily west of Chicago, while the weekly 
EXAMINER has the highest circulation yet ac 


corded to any paper west of the Missouri.— From 
Printers’ Ink, issue of July 3, 1895. 


INDIANA. 





4 COUR Le R, Indianapolis The leading 
inter-State negro journa Circulation, 
1.00. CHAS. H. STEWART, pub. Write for rates. 
IOWA. 
‘LINTON CO. ADVERTISER thoroughly cov 
( ers Clinton, Seott and Jackson Counties, la 





Av. cire’n last year over 6,000, guaranteed by Kow 
ell’s Directory. FAY BROS., Lyons or Clinton, la 
( UALITY as well as quantity are important 

) considerations for an advertiser. The TELE 


GRAPH, Dubuque, lowa, gives its patrons both 
Many of the largest and leading advertisers are 
represented in its columns 


LOUISIANA. 


Ww a New 
over Ala rk., Fla., La., Miss., 


MASSACHUSETTS. 


30° NTS for 40 words. 6 days. Daily 
PRISE, Brockton, Mass. Circulatior 


weekly 
Tex. 


Orleans 
Tenn., 





ENTER- 
7,000, 








30 


Augusta, Maine 


month 
INDEPENDENT, Farmington, 
results and mail orders 


MICHIGAN. 


re §00 DEMOCRAT 
It should be on your lis’ 
QAGINAW COU RLER-HE nal 
‘ Sunday, 7,000; weekly, 14,¢ 
WAGIN AW COURIER-HERALD is delivered di 
rectly into the homes by its own carriers 
SAGINAW COU - IER HERALD, largest cire’n 
in No. Mich. Full Assee’d Press dispatches 
‘AGINAW Evening and Weekly NEWS. Larg 
est circulations in the Saginaw Valley, Mich 
w: AGINAW COURIER-HERALD is the leading 
\ newspaper in Northern Michigan Issued 
mornings except Mondays, Sunday and Weekly 
Daily, 6,000, est. 1870; Sunday, 7,000; Weekly, 
14,000, est. 1857. Saginaw (pop. 60,000) is the third 
city in Michigan. For further information ad 
dress H. D. LACUSTE, 38 Park Row, New York 


MISSISSIPPI. 


M0 HE WATCHMAN has a large 

throughout the Southern 
splendid advertising medium. Send for sample 
copy and advertising rates. JAS. M. WALKER 
Publisher, Williamsburg, Miss 


l H HOME TRE 
proves 50,000 c opie s per 
DS in THE 


produc e 


Me. 


Sault Ste. Marie, Mict.. 


circulation 
States, and is a 


MISSOURI. 


| 7 ANSAS CITY WORLD, daily exceeding 
\ Sunday 30,000. 


FORTNIGHTLY, St. 


5,000, 


Louis, offers 


\ EDICAI 
4 $50 for a new cover design 


” I 
MONTANA 
‘HE LIVINGSTON ENTERPRISE ; eight pa 
all home print. Circulation exceeds 1,04 
NACONDA STANDARD Circulation three 
4 times greater than that of any other daily 
or Sunday paper in Montana: 10,000 copies daily 


NEW JERSEY. 


P's ULAR adv. medina Bridgeton (N. J.) 
v’a News, 3,600; Bridgeton (N. J.) DoLLaR 
WEEKLY NEWS, 1,600. Rowell guarantees cire’n 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 


Advertisers find (T PAYS! 
NEW YORK. 


ty te FASHION, New York City 
Issued monthly A million copies a year 


ELMIRA 
TELEGRAMS. 


ELMIRA, N. Y. 


Known Circulation Over One Hundred 
Thousand Copies Weekly. 


A. FRANK RICHARDSON, General Agent. 
Rooms 13, 14 and 15 Tribune Bldg., New York City. 


i ee Mansfield (Ohio) Eee Pp roved circulation 
daily 3,000, weekly 5,000 copies 


~ ARGEST cire’n of any Prohibition paper in 
4 nation: BEACON AND NEw ERA, Springfield, O. 


PRINTERS’ 


Daily, 6,000; 


INK. 


66N\HE leading Ohio country daily—THE PIQuA 
Cal receives the Associated Press re 
port.”’—New York World 
MV HE circulation of the Piqua DamLy CALL is 
greater than that of all th other Piqua dai 
lies combined It has no competitors 
SINDLAY (O.) REPUBLICAN is the best news 
paper in all respects published in any 20,000 
city in the United States. Circulation—daily, 
3,000; weekly, 2,000. 
pis A, Ohio, has grown to bea city of 13,000, 
it is the third city in this country in the 
production of linseed oil, and “Piqua brand” of 
strawboard stands at the head. There are only 
13 cities in Ohio whose manufacturers pay a 
greater amount for labor New York Tribune 
MPHE Piqua, Ohio, CALL is the only daily papes 
between Toledo and Dayton and Colum 
and Indianapolis which wire news 
having the exclusive Associated Press franchise 
t has a circulation of 1,515 copies daily, and isa 
liv progressive newspaper. Piqua is connected 
by electric railway with Troy, Ohio a town 
seven miles distant, having a population of 4,000 
ar nd THE PrquA CALL has a greater circulation in 
é theype 3 any Troy daily For prices for space, 
the paper and any further informa 
pidvaas H. D. LACOSTE, 38 Park Row, N. Y 


, 
OKLAHOMA. 

a GUTHRIE DAILY LEADER leading 
morning paper in the Territory, accepts ad 

vertising with the distinct and positive guar 

antee that it has double the paid circulation of 

any newspaper published in Oklahoma. F. B 

Lucas, Adv. Mer. 


PENNSYLVANIA. 


IP HE Perry County Times has the largest circu- 
lation in Perry County, Pa 
» WELL-TO-DO, intelligent people, 
0,6 VE who appreciate a good thing when 
they see it, read the CHESTER TIMES every even 
ing. WALLA“E & SPROUL, Chester, Pa 
T HE PATRIOT, Harrisburg, 
third year Politics, independently Demo. 
paper at State capital; 8,000 
Rates low. Population 54,000 


RHODE ISLAND. 


puE HOME GUARD, Providence, R. I. 
year. Circulation 50,000 


us 


receives 


pl 
tion, 


the . 


Penna. Forty- 
cratic 
daily, 


Leading 
5,000 weekly. 


Tenth 


CAROL 1 ‘ 


THE 


SOUTH 
daily edition of 
is the most pop 


‘arolina towns 
ver 1,000 post-~« 


STATE, Columbia, 8. 
ry paper in a hundred 

The semi-weekly edition 

»ffices in South Carolina 


TENNESSEE. 


\yeMrais MEDICAL 


‘HE 

Cc 
South ¢ 
reaches « 


MONTHLY, Memphis, 

Yenn. Only medica] periodical published 

in the Miss. Valley between St. Louis and New Or 
__Establis hed 1880 


TEXAS 


f her CITIZEN DEMOCRAT has the largest cir- 
culation in Robertson County, Tex: 


VERMONT. 
MVHE Burlington FREE 
and Weekly circuiation in Vermont 


V ERMONT CHRONICLE 
tion 1,500. C 


leans 


PREsS has largest Daily 


Circula 
St. Johnsbury 


Religious) 
M. Stone & Co., 


VIRGINIA. 


Richmond, the leading evening 

maper in a community of 125,000 people, 
publishes full Associated Press dispatches, and is 
a live, up-to-date family newspaper. New man 
agement, typesetting machines, new press and 
many improvements. Greater local circulation 
than any other Richmond daily. Prices for space 
of H. D. LACOSTE, 38 Park Row, New York 


‘HE STATE, 





PRINTERS 


WASHINGTON. 


SE ATTLE TIMES 
 EATTLE TIMES is the best 
QGEATILE POST-INTELLIGENCER 


f Seattle’s 60, 


1 HE TIMES is the home paper o 


people 
ie 
N 


ATTLE’S afternoon daily, the Times, has 
t circ ulatic m of any evening paper 
north « 


of San Francisco 


the larg 


ee | N her Post-INTELLIGENCER 
of the four great papers of 
Harper s Weekly 


SPOKANE SPOKESMAN- REVIEW 


mly morning paper. Consolidation 
MAN and REVIEW Exclusive c ontrol morning 
field. No competitor within 500 miies pula 
tion Spokane, 1881 >; 1804 000. The pas st and 
present history of Spokane has 
its future will be the wonder 
zation. The REVIEW is the 
of all the best interests of 
country tributary t it 


WwW ISCONSIN. 
T ISCONSIN 


\ Only 


in the State 
lation over 


Seattle 


the 


has one 
Paciti 
oast. 


SPOKE 


Spokane and the 


tacine, Wis 
printed 


Circu 


AGRICULTURIST, I 
English agricultural paper 
Rates only 20 cents a line 
,000 


CANADA. 


HE largest circulation in New 
enjoyed by the PROGRESS, 
John.— From Printers’ Ink 


¥ 


issued 


Brunswi 
a weekly 


issue of Ma 


at St 
1895. 


MEXICO. 


Ts saders of EL 
woodmen, 
sentative men 
an 
wd 


FaRo are largely farmers 
miners and laborers. But repre 
merchants, government officials 
i protesmonal men—also subscribe 4 partado 
, Mexico City 


SO. & CEN. AMERICA. 


PANAMA STAR & HERALD 
Est. 45 years -reaches largest buyers 


CLASS PUBLICATIONS 


Advertisements inserted under this heading 
the appropriate class cost 25 cents a 
insertion. One line, without display or 
faced type, inserted one year, 52 weeks, for # 
months for $6.50,3 months for # 
for $1. Display or black faced type 
cents a line each 
month, for each line , 
the whole advertisement. For the pub 
does not find the heading he wants « 
made to specially fit his case. 


4GRICULTURE 
HOME AND FARY, Louisville, Ky 
WISCONSIN AGRICULTURIST, Rac 
WISCONSIN AGRICULTURIST, Rac 
COAL 
JOURNAL New York City 
DANCING. 





r 4 weeks 
~aarged if 50 
issue r $2 a ye 


pearl space 


Wis 
Wis. 


ine 
ine 


COAL TRADE 
THE BALL ROOM 

DRUGS 
WIS. DRUGGISTS’ 


Semi-monthly 


ALS. 


Janesville 


Kansas City 
AND CHEMI( 
EXCHANGE, 
FASHIONS. 
QUEEN OF FASHION, N. Y. City 
oe monthly. A million copies a year 
THE WAVE, San Francisco, Cal. 13,000 weekly 
FRIENDS 
FRIENDS’ INTELLIGENCER, 
tablished 1844, 


Wis 


Es- 


Philadelphia. 
Circulation 3,500, 


INK. 31 
FRUIT GROWING 
APE BELT, Dunkirk, N.Y 
HISTORICAL 

THE AMERICAN HISTOKICAI 

Monthly Gazette of the Patriotic Hereditary 
Societies of the United States of America. Send 
for advertising rates and specimen 120 
8. Sixth St., Philadelphia, Pa 


HOMCLOPATHY 
ATHIC RECORDER 
HOUSEHOLD. 

JOURNAI 
INSURANCE 


THEGR 6,000 guaran'd 


REGISTER, a 


opies 


HOMCEO! Phila., Pa 


WOMAN’S FARM St. Louis. Monthly. 


IF you want to reach a class, advertise in the 
Class journal of that class. Insurance men asa 
class (there are over 100,000 of them in the | ) 
are in fair average financial condition and have 
money to spend for the things they think they 
want. If you want to reach the insuranc e men 
advertise in THE INSUKANCE MONITOR (es 

1853), the oldest and biggest and * best 

farthest” Insurance Journal in Amer 

mdway, N. Y. City 
R®ANCE AND BUILDING Lt 


Thomas 
operty « 


JEWISH 
JEWISH SPECTATOR, Memphis, Tenn 
Orleans, La. Oldest, largest, best, m« 
circulated Southern Jewish paper 
KNIGHTS OF PYTHIAS 
jHTS’ JEWEL, Omaha, 60,000 yearly, 
LARGEST CIRCULATIONS 
ELMIRA, N. Y., TELEGRAM : Ove 
LITERATURE 
al 


Ont., monthly, 10,000 
wnhers, investors, ete 


and New 
st widely 


THE KNI¢ 


r 100,000 weekly 


THE WAVE, San Francis« ( 
LUMBER 
RMAN, Nashville,Tenn. Cove 

MEAT AND PROVISI¢ 
National Provisioner, N. Y 

MEDICINE 

MEDICAL SENTINEL, sworn cir. Portl 

10,000 doctors—MEDICAL PROGRESS, I 
WESTERN MEDICAL 
KEPORTER, 


), LUMBI rs South 
VS 

The » Chivago. 
iND SURGERY 
rtland, Or 
uisville, 
AND SURGICAL 
St. Joseph, Mo. 


MILITARY 
si | Y GAZETTE, Me 


ly publication of its class in Car 
MINING 
[ENTIFIC 
SECRET 
LODGE RECORD 
SOCIETY 
Fran 
PANISH, 
POPULAR, established 1888 Largest 
lation inthe world. Translations 
| languages : 46 Vesey St., N. Y. City 
SUNDAY PAPERS 
N. ¥ TELEGE AM: ( 


opies wet 


CANADIAN MII 
On 


»ntreal 
ada 


Que. 


MINING AND S¢ PRESS, Sar 
SOCIETIES 


Watert 


Fran¢ 


THEI wh, New York, 


THE WAVE, Sar sco, Cal. 13,000 weekly 


REVISTA 
Spanish 


ELMIRA 


100,000 « 


irculation over 


TE 
WORLI B 


XTILE 


TEXTILE stor 


Large 
TYPEWRITERS 
PHONOGRAPHIC WORLD, New York Cit 
WELSH. 


Y DRYCH. For half a century 
_ of the wy ish people 
mivertising 
N.Y 


st rating 


y 


the nat 
Weekly 
rates 


r- 
12,000 
Y 


issue 
ri address 
DRYC H, t tica, 
WOMEN. 
QUEEN OF FASHION, New York City 
Issued monthly. A million copies a year. 









PRINTERS’ INK. 


THE KOH-I-NOOR 


isnt in it with our 








Lowest fil 
Legitimate} 


= CARL ETON: 


poere 


50 Bromfield St., Boston | 
18 BRANCHCE. 





























PRINTERS’ INK. 


S THE TERRITORY 









COVERED BY 


ur Unapproachable System 


_ 











—: 





TR 








CITIES IN THE U. S&S. 


g,0o0 FULL-TIME CARS. 


ates For 























OF 
‘ET CAR 
ADVERTISING 


and CANADA. 





aay ay ey ey ey YY ey ey oY 
Ae aia i ae a ae oi a at 8888999999 9999444S 





34 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS, 

tw Issued every Wednesday Subscription 
Price: Two Dollarsa year. Five Cents a copy ; 
Five Dollars a hundred. No back numbers 
After December $1 the subscription price will be 
increased to Five Dollars a year. 

{ # Publishers desiring to subscribe for PRINT 
ERS’ INK for the benefit of advertising patrons 
can obtain special terms on application 

t#@ Being printed from plates, it is always 
possible to issue a new edition of five hundred 
copies for $25, or a larger number at same rate. 

te If any person who has not paid for it is 
receiving PRINTERS’ INK, it is because some one 
has subscribed in his name. Every paper is 
stopped at the expiration of the time paid for 

New York Orrices: No, 10 Spruce S1Keer, 

CHICAGO AGENTS, 
Bennam & Incranam, Room 24, 145 La Salle St. 
LONDON AGENT 
138 Fleet St. 


F. W 


SEARS 


NEW YORK, AUGUST 7, 1805 


A poor ad neutralizes a good 
medium, 





THE good ad makes itself felt, as 
well as seen. 

MEET the reader half way in your 
ad—and make the first advance. 





A VACATION is sometimes good for 
an ad, but a substitute should always 
be provided. 


like a bellows; it 
trade burn with 


ADVERTISING is 
makes the fire of 
greater vigor. 


“OUT OF SIGHT’’ is an expression 
that will not appropriately 
good advertising. 


describe 


It is just as important to put your 
ad in the right medium as to ship your 
goods by the right railroad, 








reader 
so do not 


NEARLY every possesses a 
good imagination ; attempt 
to explain everything in your ad. 


HuMAN interest should be the key- 
note of all advertising. Mankind is 
interested in what interests mankind. 


AvoIp slang in your ads; 
persons are offended by it, and those 
who are not never regret its absence. 


some 


PENNSYLVANIA publishes ten daily 
newspapers to every nine issued in 
New York State. Pennsylvania has 
197, New York 178. 





IT is a great tribute to the ad-smith 


that so many persons frankly admit 
they read the advertising pages simply 
because they are so interesting. 








PRINTERS’ INK. 


PRINTERS’ INK is the standard pub- 
lication to teach the practical value of 
judicious advertising and its authority 
is recognized every day more and more. 

ps anes SS 

A DETECTIVE who wishes to make a 
capture works secretly, but a merchant 
seeking to capture trade cannot work 
that way. He must let people know 
what he is after. 

THERE are always some things which 
you serve a customer at a lower 
price or in better shape than your com- 
petitors Those are the things 
you want to keep before the public. 


can 


can. 


VERSATILITY is the great desider- 
atum in an advertisement writer. One 
We get tired of one 
dish, of one scene, of any one pleasure 
Variety is the spice of life and the 
chief attraction in advertisements. 


style palls on us. 


TEN years ago the majority of peo- 
ple looked on all advertising as dis- 
Now the majority of people 
look upon the majority of advertising 


This 


honest. 


as strictly honest Dusiness news. 


is an advance. 


WHAT would you think of a soldier 
who went into action without looking 


to his weapons and ammunition? 
Careless, of course; but what of the 
advertiser who goes into a campaign 
without studying his mediums or mat- 
ter? 





As IT is ‘‘the last straw that breaks 
the « back,’’ so it is often the 
superfluous word that mars the effect- 
iveness of an ad. One unnecessary 
‘*beautiful adjective” will ruin a 
hundred lines of otherwise well-written 
matter. 


umel’s 


OuT in Minnesota they have an as- 
sociation of publishers who bind them- 
selves not to advertise. It has selected 
‘*The Dual State Ass’’ as an appro- 
priate name. The interpretation is 
said to be: ‘‘ We are asses here, and in 
a future state expect to be likewise.” 

THE number of new newspapers 
that are being launched upon the sea 
of public favor at this particular time 
is unprecedented. During the week 
ending July 5 second-class rates were 
granted by the Post-Office Department 
at Washington to 127 new newspapers. 
This is at a rate of approaching seven 
thousand in a year, 














CIRCULARS sent 
not asked for them are usually wasted 


because they are not read. If a ma 
sends for a circular it is because he 
wants to read it and circulars sent in 


The only 


to send Cli! 


this way are good mediums. 
way to get names to whict 
culars to people of this kind is to us¢e 
newspaper advertising. 


APROPOS of 








prompt i 
newspaper man was once Ly 
‘Yours is the best adverti CY 
but you don’t send the most ess 
He was asked whether the | t 
paying promptly might bring ta 
practice of « illecting promptly, ar I 
that way tend to divert business in the 
direction of a competing agency, whos 
payments to publishers, being deferre 
would naturally lay less stress on being 





paid in accordance with any agreemet 
lo this the 


don’t know,”’ 


journalist answered: ‘' I 


THE /nter Ocean, of Chicago, now 
publishing a series of articles on short 
by A. S White, under the nam« 
the Inter 
Mr 


hand, 
of 


Education 





Oceans Campaign of 


White n 








plies the articles, but, in ade n, se 
cures advertising and subscriptions t 
the /nter Ocean on the strength f 
them, through his own solicitors. He 
also gives all the prizes for proficiency 


that are given. In 





is allowed desk room and postage for 
his employees, and f of a 

subscriptions and advertising brought 
in by his department. The arrange- 


ment 1s 
to 
Denver and other « 


said to be popular in the West, 


have been Kansas City, 





THE attention of PRINTERS’ INK has 
been called to two « ypies 
Ledger of Oakland, IIL, 
May 3, 1895; the 
upper right-hand 
contains an advertisen 


f the weekly 


first co 
corner 





page rent of Cas 
toria, while the second copy cont S 
another advertisement. In the issue 
of April 12 the same state of affairs 
exists, and the Castoria people say 
that so far as they know this occurs in 
every alternate issue. If he is a ber 

efactor of his race who causes two 


blades of grass to grow where only one 
grew how the 
journalist who can make one choice 


before, much greater 
position in his paper satisfy several ex 
acting foreign advertisers. 


PRINTERS’ 


to those who have 
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wn 








For eight years the American News- 


per Directory has paid a reward of 





i hundred « irs for every discovery 
fan ur thf rculation report ay 
earing ts pages, and in all that 
t nly seventeen such reports ive 
been di vered, although every pub- 
lisher’s statement is accepted without 
question, the only points insisted upon 
being that it shall be definite, shall 
bear a date and be signed with a pen. 








ick 
ppears in a recent issue of the NZ 
Ce Some of the writer’s 
egestions for heir suppres n are 
per English He argues that 
nd’s rural scenery is being 
S] he in ls of the | board 
ind bh that John Bull cease t pat 

















ronize mer hants who use them He 
also suggest a pl vhibitive tax on 
the and advises the British railways 
to ubstitute ‘ posters for the 
things that stare it us week after 
week and year after year from glazed 
fr es an panned plaques ind to 
1 gn thes posters in pos I iS 
have a harmonious relation to the 
general archite ral design rhe ar- 
{ s interesting as the first definite 
expres ) I ne I ns f the 
English ene f the bill-board 
A NOTHI New York special agent, 
when he r n PRINTERS’ INK for 
31 that the advertising agency of 
D. Morse 1 o1 ther were 
f wl i co be said 
I it ner ) gations were 
met with promptness as they ture 
’ ‘Morse pays his bills between 
tl Poth an 25th of the month; the 
ty I R yw \ € sing Acency 
pay theirs wher hey are sent in It 
generally en to me as though I ge 
the check in about five minutes after 
the | s sent in Stanley Day, the 
ittle advertising agent over in New 


Jersey, pays his bills just as promptly 
With the exception 
] 


as anybody does. 


f ¢} 


( hose three, no advertising agency 
has any particular time for paying 
They pay when they get good a 


ready, or when you urge and 
t make i f ss al | 
agent was then asked, ‘‘ How about 
the Royal Baking P 


idvertising agency, isn’t 


we allow them the agent’s « mis- 
sion ‘‘Well, don’t they pay 
promptly?” ‘‘ Yes ; they pay prompt- 
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ly; all the big advertisers who do 
their own business pay promptly. 
When you send a bill to C. I. Hood 
you can tell within fifteen minutes 
when you will get the check for it.”’ 





THE average merchant if asked to 
make a speech would require time 
enough to prepare it carefully before 
delivering it, and yet most of them 
will write an ad on the while-you-wait 
plan without stopping to think that 
every ad is expected to convince a 
greater audience than could ever be 
reached by one human voice. 





A WELL-KNOWN special agent re- 
cently said to a PRINTERS’ INK re- 
porter: ‘‘I was in at the Royal Baking 
Powder place the other day, con- 
versing with Mr. Lafetra, who man- 
ages their advertising, and he had be- 
fore him a copy of Harper's Monthly, 
upon the back cover of which the 
baking powder company occupied a 
quarter-page space. We spoke about 
it, and Mr. Lafetra asked what I sup- 
posed was paid for it. Now, as 
matter of fact,’’ said the Special, ‘‘I 
know nothing about advertising in 
magazines, but I thought I would 
guess high enough, so I said $150. 
He smiled, and said: ‘ You will have 
to guess again ; the bill has just come 
in—the price is $250.’ Now,’’ said 
the special to the PRINTERS’ INK re- 
porter, ‘‘I suppose that those people 
understand their business ; but don’t 
vou think they could get better service 
for $250 than that? Why,” continued 
he, ‘‘the Harpers only claim to cir- 
culate a hundred thousand copies.” 
lo this PRINTERS’ INK’s representative 
replied: ‘‘ Well, if you bought a 
quarter-page on the back cover of a 
magazine that printed one thousand 
copies for two dollars and a half, you 
would think it cheap enough, wouldn’t 
you ?” ‘* Why, yes, I suppose so,” 
was the answer. ‘‘ Would you think 
a thousand copies of Harper's Maga- 
cine worth less than a thousand copies 
of a small magazine with no reputa- 
tion?’’ Tothis the answer was: ‘‘Why, 
no ; Harfer’s would be worth more.”’ 


And so the conversation ended. But, 


on applying to an advertising agency 
to have the figures verified, PRINTERS’ 
INkK’s representative was told that a page 
advertisement in //arfer’s Magazine, 
on the outside of the back cover, is 
charged at $1,200 each issue, but that 
a discount of one-sixth is allowed for 





PRINTERS’ INK. 





a yearly order. It would seem, there- 
fore, that the baking powder company 
pays the schedule rate, and on the evi- 
dence before us, does not appear to be 
allowed the agent’s commission, which 
these people do obtain in nearly every 
case. A good many years ago, at a 
time when //arper’'s Monthly declined 
advertisements altogether, the writer 
of this had it from a member of the 
firm that they had recently refused an 
offer of $18,000 from the proprietors 
of the Howe Sewing Machine for the 
use of the last page of their magazine 
for twelve consecutive The 
offer was declined, because it was be- 
lieved that the space was worth more 
to themselves for advertising their own 
publications. 


issues, 


<o- 


KANSAS IS AHEAD 


Since the inauguration of the prac- 


tice of paying a hundred dollar re- 
ward for each instance where it is 
proved that the publishers of the 


American Newspaper Directory have 
been imposed upon by a circulation 
statement, emanating from the office 
of a newspaper, duly and 
dated by a person authorized to convey 
such information, the reward has been 
paid in sixteen cases as follows: 

In 1888, Waukegan (Ill.) Gazette. In 1880, 
Madison (Wis.) Skandinavisk Tribune. In 
1891, Prospect (Ohio) Advance. In 1892, St 
Louis (Mo.) Anzeiger des Westens, Atlanta 
(Ga.) Dixte Doctor, San Francisco(Cal.) Cad/ 
In 1893, Muskogee (Ind. Ter.) Our Brother 
in Red, Monon (Ind.) 1s, Montfort (Wis.) 
Monitor. In 1894, T a (Kan.) Saturday 
Evening Lance, Minneapolis (Minn.) Farm, 
Stock and Home, Chicago (Ill.) Western 
Rural, Los Angeles (Cal.) Family Ledger, 
Seattle (Wash.) Press-7imes. In 1895, Omaha 
(Neb.) Bee, Weir City (Kan.) Journal 

An examination of the above list 
shows that Ohio, Missouri, Georgia, 
Indian ‘lerritory, Indiana, Minnesota, 
Washington and Nebraska furnish 
each one portrait for the gallery and 
Illinois, Wisconsin, California and 
Kansas have each two candidates. It 
now appears that Kansas is to be dis- 
tinguished beyond all other States 
in being the first to furnish as many as 
three convictions. They are the 
Topeka Saturday Evening Lance in 
1894, the Weir City /ourna/ as an- 
nounced in PRINTERS’ INK for July 
31, 1895, and the Williamsburg Szws- 
flower, which is the last to establish its 
right to the distinction of a place, and 
to be designated as Number Seventeen. 
> 
Tue magnet that attracts good trade 
Is printers’ ink when well displayed. 


signed 
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NOTES. SAYING a little and saying it well 

eps Is the kind of an ad yo | 
“Fits cured years’ self-experience,”’ 


ir goods will sell. 
reads a sign in Chicag ce - ic 
C. J. Bittson has been made Eastern rep- Displayed Advertisements 
resentative of the Chicago Maz/ and of the “ess 


Grand Rapids Press 50 cents a line; $ a page per cent 
Josepnx R. Duntop has established the extra for specified position if granted 


Chicago H — Dispaich, which will be de- Must be handed in one week in advance 
voted to the cause of bimetz 


E. B. Heimstreet, a druggist, of Janes WISCONSIN ACRICULTURIST, 
ville, Wis., issues an attractive free recipe RACINE, WIS, 
book, each re« being signed by the lady 
supplying it 

‘THE onl 


season w 








ipe 
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QTAMPS FOR COLLE CTIO 
eT a | for ists. E. 1. PARKER, Bethlehem, Pa, 


put Fit Chamois “rh net Sarl a THE WAVE, San Francisco, Cal., the 
gn on the elevated, accor it 


Send 








, ea c¢ Coast s 

= nee 28 : ? ompanice ’Y | ciety, literary and oa A. ily, E KATZ 

a picture of the armless Venus de Milo 186-187 World Bldg New 7 000 weekly 
Tue Bachelor of Arts, recently stz — in York, N. Y., sole agent. * "_ guaranteed. 

New York, differs from all other « “7 

lications in that it aims to be a gooc dae 


oo first, and a college magazine after 
ward, and is intende d for the alumni rather 
den the inmates of the colleges. 


Tue American Tract Society recently de 














sah] ‘ j > 
var et good u 1 
lined an otherwise des tenant for the Invariably g ret fr 
most expens ive suite s in their new ag idvert nent advertising 
} j 
24-Story ling g, « and Nassa re goods, for which there is a 
sts., N. Y., not be a oe Sees s demand, judiciously inserted in the 
lished a daily paper, but on a nt of one of , ’ . 
its issues appearing on Sunday 
Tue Chicago 7rzéune will publish in n 
of its daily issues a full € reference TiC ura Di omis 
of wholesale deale manufactt 
Chicago. After i in the 7 Indianapolis. In 
it will be reproduced on 5,000 « 1 board P : 
sheets (2,000 mounted and framed wl , P 
will be distributed by expr throughout the Send for sample copy and card of 
country tributary to Chicag 


\ advertising rates 

























There’s 
Money in 
The Press 


“ Tue Press, the most 
widely circulated Republi- 
can newspaper.”—WN. FY. 
Evening Post, Aug. 2, 1888. 
Since 1888, THE Press has grown in strength and im 
portance. It is still growing and will keep on growing 
It is officially recognized by the Republican State and 
Courfty Committees as the leading Republican newspape 
of the Empire State. With progressive advertisers, 


we is New York Press 


is the standard by which other papers are rated. 
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wosvtinc NEWSPAPER JAN |Texas Farmand Ranch 


with $2,500 can secure an equity and good salary DALLAS, TEXAS. 
with a first-class weekly publication located in WEEKLY. 
Michigan. The plant is complete, with Mergen- | ¢ Vy ; c ARM N 2AN % 
thaler Machines, Web Perfecting Presses, et | 1E TEXAS FAR 1A D RANCH isa 


“ Texas yaper, and its Irculatior 1 
ete. This is a good thing to look into at once pay : ‘ 


mainly in Texas, but it has a large number of 





JAMES RUSSELL, subscribers in Louisiana, Arkansas, Arizona, 

. 4 New Mexico and the Indian Territory It is 
474 Merrick Ave., Detroit, Mich. | the official paper of every Texas State 
ization in the interests of Agriculture 












ranches. It has persistently barre 

lumns to all form f advertising 
than that of the anest and most desiralt 
character 

The large manufacturers of agricultural 
implements w seek trade in Texas have 
branch houses in Dallas, and they have all 
united g the followi: 

” h intend advertising any 

isiness in this section, we 


mmend Trexa 
st, most popular 
irculating advertising medium i 

Mr. T. B. Eiker is special Phis is certainly worthy of the considera 


y advertiser wt 








: ion ) wants to reach the 
agent for the Chic ago Flerald farmers of Texas 
and his office in New York -+e REACH for the trade of TEXAS. 
City is at No. 50 Tribune Phere is plenty of it 

en . The reach of ” s F. 
Buiiding. He isa strong, : Beg Farm 
+> : anch will grasp it for you. 
virile man, not the sort of __, and . 
; It Enters the Homes of the bulk of farmers 

person to often require and stockmen in Texas and surround- 


ing States every week of the year 
ans : J.C. BUSH, 
opposed to pills of any sort, Spr at. EASTERN REPRESENTATIVE, 


Times Building, NEW YORK. 


medicines ; and is specially 


finding them too violent in 


their action. In case of any 





irregularity he had always 
relied upon the use of fruits, A Bona fide Subscription List 
until one day on a railway Reaches Homes. 

journey a friend directed his : 

attention to Ripans Tabules ---We Have It... 


and gave him some from a 


box he had in his portmanteau 
He made use of them when 
occesion offered, and the result 


in his case was all that could 

be desired He now depends THE OLD CRITIC AND WORLD COMBINED. 
upon Ripans Tabules entirely 

in the case of any irregularity The organ of the young Republicans 
of Michigan. Published Sunday and 
circulated in Detroit and throughout 
the State. 


of the bowels or derangements 
of the digestive apparatus. 

Mr. Eiker is a picture of health 
and manly vigor, is a hearty Guaranteed Circulation of 


} 


eater, and he regards a Tabule .+ 28,000... 

after a hearty meal as a sort of 

insurance policy against future For Advertising Rates address 

ills of any sort. , 
BURCH & LaRIVIERE, Publishers, 


Ripans Tabules are sold by druggists, or by ¥ 
mail if the price (3) cents a box) is sent & 42-44 Larned St., West, Detroit, Mich. 


The Ripans Chemical Company, No. 10 Spruce 


St., New York. Sample vial, 10 cents. | “9s Th Tes Tes TRA 
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seeseee oeeee 


A SMALL MAN, A BIG BOY 


AND 


Tn NEW 


POPP OOOOH SESS OOes OOOO 





wertere rere tor sete tel ree ree, 


; A Triple Alliance that will produce 12,000 to 14,000 papers per hour. 
Chicago. CAMPBELL PRINTING PRESS & MFG. CO., New York. 


A few advertisers who use 


SATURDAY TELEGRAM, 


MANCHESTER, N. H. 
Quaker Oats, Beecham’s Pills, Sap , Winslow's Soothing Syrup, N 


Such Mince Me at, Cuticura, Cleveland Baking Powder Co., Johnson’s Anodyne 


GP _Liniment, Hood's Pills, Buker Pill Co., Cornish & Co., New England Piano Co., & 
Dr. Kilmer’s Swamp Root Bitters, Paines’ Celery Compound, Hood's Sarsa- 
parilla, No-to-bac, X-Zalia, ete 


Pretty Good Company For You To Be In. 
I would be pleased to make you rates. 


C. E. ELLIS, Advertising Manager, 517-518 Temple Court, New York. 


,” 


“Rich is the Harvest and to Overflowing. 





} a going uj wed business confidence 
and prosperity 1s aga in th 1 
You can reach the home f 100,000 far 
k me I dealer et 
Kir ar a A Zz r 4 
not exce 
Place your adv " a a 
your sales and your mail trade 
RESULTS | cnnm cnie | GUARANTEED 
GOO SERVICE ;*®O™ © 100,000 circutation 
Address THE AMERICAN FARMER, Washington, D.C. 


Or BYRON ANDREWS, Manager Branch Office, World Building, N. Y. City. 


Er er 0 et eee 
- Cash With the Order... : 
- For $10 I \ t | l g page . sing ag od = 
- linen paper - 
= For $1.50 | will print 1,000 business cards (while the stock - 
= asts), using a fair quality of cardboarc, = 
- For $3 I will print 1,000 letter-heads S 
= You ca ave any color of ink you please. You can have larger = 
= amounts and more expensive work for more money. You = 
- can have Samples of what I offer for 3 cents. A ess - 
= WI. JOHNSTON, Manager Printers’ Ink Press, 10 Spruce St., New York. = 
“En nn ee rc 
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) 4 4 AAKAAARAA ‘ ANAAONAAINAS ‘ 
NOT Q7) } Md 0070 
So een en en CG GGG IG GG = = “SO 


=} The Dayton, Ohio, : 
+ . Evening Press... © 


: ( Goes regularly into more homes in Dayton =: 
= than any morning and evening : 
= ( paper combined. JE 





1.2 > 
=| Think of It. E 
: ( We will pay for all advertising in jj 
every Dayton, Ohio, daily newspaper > 
3 run by any firm using the columns a i € = 
of THe Press if it can be proven = 
that any of said papers have a circu- > 
lation exceeding or equaling that of . 
THE PREss. = 








Circulation Over 10,000 Daily. = 


Send order for your ad at once. It will be read in all the “ 
homes of Dayton. = 


LOUIS V. URMY, = 
Eastern Representative, Times Building, N. Y. City. = 
















A NEWSPAPER CAN BE JUDGED BY ITS 
GENERAL APPEARANCE. LOOK A T IT! 
COMPARE THE 


ANZEIGER DES WESTIENS 


Established 1834, 
SUNDAY, 












DAILY, WEEKLY, 





Every day in the year, with any other German daily in St. Louis or the 
entire Mississippi Valley, and its superiority over all others will at once 
be apparent to you. 

The ANZEIGER DES WESTENS is always ready and willing to 
prove by comparative investigation of all books—not of cash books 
only, which may be doctored—nor by affidavits, which some persons 
with an elastic conscience, and no sense of dishonur, make as easily as 
eating a good dinner—but by an investigation, a thorough investigation 
of everything, that its circulation is far greater than the circulation of 
any other German paper in St. Louis. 

The ANZEIGER DES WESTENS pays now, and has been paying for 
many years, a much greater amount of postage for the transmission cf its 
issue through the mail than any other German publication in St. Louis 





IT IS THE GREAT GERMAN PAPER OF THE WEST AND SOUTHWEST. 
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Editorial ‘* THE growing subscription list of a 
, periodical or newspaper is a better in- 


3 


from 
Printers’ 
Printers’ Ink than the assurance of an advertising 


(Issue July 17, 1895, page 26.) manager.”’ 


dication of its worth to an advertiser 


Guaranteed paid-in-advance 
Subscriptions, on July 1, to __"—"" 


The Sunday School ines 


1878—27,200 copies 1887—111,000 copies Average Issue for 
1880—46, 500 = 1888—128,000 ‘ 


Six Months: 


oeee 


+ 
1882—53, 900 1890 — 149,500 ; 
1884—52,500 ‘* 1892—152,500  ‘* 1895—164,326 


1886—77,750 = 1894 146,500 os Copies weekly 


0 
8 
0 This circulation was obtained and held despite two crucial rules 
® in force, which are not attractive of subscribers : 

re} 1. No premium ever given to obtain subscribers. 

oO 2. All subscriptions dropped at expiration, unless promptly renewed. 
8 rhis high-class circulation is offered for acceptable advertising 
9 for = than one-h ulf « ent per line for each 1,000 copies issued. 

rite to us for fuller particulars. 
Oo 
0 
0 
0 
16) 


The Religious Press Association, Philadelphia 


DODOSSSSOSSSSSO$ososossoosseseS 


y MNAGIDIGDAGINAGINAGINIGINAINAS onagonds NNNAGIDAADNAGOE agnnadgns "NY, 
* ‘ 
— ) “ 
= > r = 

“Gem” Cit 

= Dayton, the “Gem” City 
> — } 
= of Ohio, with a substantial population of 80,000, > 
< is one of the most prosperous cities in the tate; its citizens are = 


cultured and in comfortable circumstances. 


= The Morning Times = 
: aa Evening News ) 


= 

are made of especial interest to this class of people, and are bright )=< 

: —newsy—clean—modern papers. — 

= Articles of genuine merit will find a ready sale in this city — 

= and the News and TiMEs will be found the most effective and = 

= economical for the purpose of introducing goods into the homes z 
= of this section. We will take pleasure in furnishing information 

= as to rates, circulation, etc. = 

=| H. D. La Coste, Special _ 
= 38 Park Row, Newspaper 

New York. Representative. => 
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CISIIIIIII III It It It TJIn 
..AN ADVERTISER... 


who uses a large number of papers, 
keys his advertisements, and keeps a careful record 
of every reply, says: 


Vickery & Hill List 
Is the Best 


fee For Profitable Returns. 
~2e> <—DE> 


HIS OWN WORDS. 


‘* We take great pleasure in giving you our experier 

with the Vickery & Hill List. We have been using this | 
gt 

continuous 


T T during the 
PERF 4 ON CAKE INS Lee ‘ gd, 
years We 

= DELICATE CAKE. “ae , 
z Keep a Carelrul 

— Easily removed without break- : ‘ ‘ 
Perfection Tins require record 
no greasing. 10 styles, round, 
nee eand oblong. 2 layer tins 
mail 30 cts, Circulars Fres. 
~—Uur Trade- Mari *f "erfection * stamped on all 
Improved Perfection Tins. _ — of imitations made without 
the Groove. They will leak t 


AGENTS WANTED, eaneen Mig. Co.6 $t., Bath, b. ¥. 











yl a sonny wid ap 1 le retu 
satisfactory that we wi ild consider it a misfortur 
advertisement omitted : i 

Yours truly, LICHARDSON MFG 


Has Not Missed an Issue For Eight Years. 
We would like to tell you more about our papers. They are 
winners, and you ought to use them. What will pay others will 
pay you. 


Guaranteed Circulation | ,5600,O000 Copies Monthly. 


THE VICKERY & HILL CO., Augusta, Maine 
Special Advertising Office, Temple Court, New York, C. E. ELLIS, Mgr. 
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10 Cash 
Paying 
Printers 





You can purchase | g f at abou - the price 
you have s et es paid 

My iks are guaranteed to Dé tl est ever made dy 

I am always re yt y a f they are not found bette nan 
any others to be had elsewhere a ce 

I carry a stock of ev y grade a sha and I eve ‘ ta custome 
to tha 4 4 I 1 I « 4 Ca i» ce 
i yas I a 50 irre It t ease eve und sec ( 
the aci¢ 

On one p ) eX Cas st come with every 
der. This is a d , 1g e filled te 

Read my price S t xt pages ( ire with what 
you iV yreneraily pa I xO S t ep fe ¢ ‘ 


Indorsement of an Expert. 


THE Lotus PRESS, NATHAN Bros., 140 W. 23d Street, New 
November 8, 1804 


Mr. Jonson, 8 Spruce Street 
DeaR Str—We are tting our 
did not think it possible that there couk 
grades of ink, and if you had not mac 
ads, we might still be paying three prices 
On our work we reguire printing inks of 
quently our first order was given with con 
to refund the money if not satisfied, but_we 
experiment, entailing waste of time, ruffled t 
However, we made the experiment, and the 
inks we use. We formerly had 
to say, that while all the inks * 
superior to any we have ever 
is good «¢ nough,” and we are 


, N. Y. City 

r rinks from you and I 
h a vast 
your statemen 

















iman nature 
with all the 
s iare happy 

1are entirely satisfactory, the brown is 
tended that “ the best 





e have always n 





THe Lotus Press, per P. Nathan 
t 


1K JONSON, 





Address, with Check, PRINTERS I 


8 Spruce Street, New York. 
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Vsear Cash in Advance 


---PRICE LIST FOR... 


ine Printing Inks 


INK. 











Blacks. 


No black ink was ever made that I am not glad to duplicate for one dollar a pound 
1 Ib. $1, 10 lbs. $10, % Ib. 25 cents. 
I have a special cut ink which I sell oaly in 10-lb. cans, at $5 a can, and it is considered 
oy best and cheapest working ink ever seen. It is specially adapted to half-tone work, such 
appears in the best printed monthly magazines. 


Book Ink, put up in ro-lb. cans for $x a can Extra Jo ach in 3-lb. cans for $1 acan 
Fine Book Cut, 5-lb Extra ff ar : ti inish Job, “ “ “ 
Printers’ Ink Cut, put up in any size cans at Nubian black, “ “ “ 
twenty-five cents a pound Raven Blac k “ “ ‘ 
Extra Fine Cut, put up in any size cans for Bond Paper Job, “ “ “ 


$1 a pound. 
Fine Card and Job, put up in any size cans for $1 a pound. 


Reds. 


Brilliant Red. Carminated Red Label Red. Railroad Red. 
Tomato Red. 
Put up in 3-lb. cans for one dollar a can 








Crimson Lake. Gloss Red. Sengal Red Vermillion English 
Florentine Red. Rose Lake Imperial Red Cherry Red 
Geraniuin Lake. Cardinal Lake Jacqueminot Lake Antique Red. 

Put up in 4-lb. cans for twenty-five cents a can, or in larger cans at one dollar a pound 
Golden Red. Extra Fine Lake Red. Scarlet Lake Bronze Crimson 
Bronze Scarlet. Imperial Carmine. Superior French Carmine 


Put up in %-lb. cans at fifty cents a can, or in larger cans at two dollars a pound 
No red ink is made on this earth that I am not glad to match for two dollars a pound, 


ora \% pound for fifty cents. A 5-lb. can of best Poster Red I sell for one dollar 


Blues. 


Ultramarine Blue. Bronze Blue No. r. Medium Blue. Dark Blue. 
Put up in 3-lb. cans for one dollar a can. 

Extra Fine Bronze Milori Blue Dark. Fine Light Blue. Fine French Ultrama- 
Blue. Lake Blue. Peacock Blue rine Blue. 

Blue Black. Cerulean Blue. Golden Blue. Antwerp Blue. 

Royal Blue. Cobalt Blue. Bremen Blue Violet Blue. 


Put up in 4%-lb. cans for twenty-five cents a can, or in larger cans at one dollara pound. 
No blue ink was ever made thatI am not glad to match at one dollar a pound, or 
twenty-five cents a 4% pound. A 5-lb. can of best Poster Blue I sell for one dollar 


Purples. 


Bronze Purple. Violet. Royal Purple. Bronze Violet. Magenta 
Put up in &%-lb. cans at fifty cents a can, or in larger cans at two dollars a pound. 
E 4 ) 5 I 
Imitation Typewriter Purple, used for printed circulars. Put up in \%-lb. cans at 
twenty-five cents a can, or in larger cans at one dollar a pound 


No purple ink was ever made that I am not glad to match for two dollars a pound, or 
fifty cents a {% pound. 
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Greens. 


Light Green Medium Green Dark Green Put up in 3-lb. cans for one dollar a can 
s3ronze Green French Green, Light Lake Green. Regal Green 
Dragon Green edium or Dark Sage Green Olive Green 

Put up in ¥-ll ans for twenty-fiv nts a can, or in larger cans for one dollar a pound 


No green ink was ever made that I am not glad to match for one dollar a pound, or 


a 
twenty-five cents a 4% pound. A 5-1 an of best Poster Green I sell for one dollar 


Browns. 








Light Brown. Mediun ) Dark } NI Ct ate Brow 
Seal Brown F Lake Photo I N Russia Brown 
lerra Cotta Se Pan Brow Satin Brown 
Sienna, Burnt or Raw. U r Raw. Mahogany | N Permanent Brown 

Put up in %-lb. cans for twenty-fiv nts a can, or in larger cans at one dollar a pound 

No brown ink was ever made that I cannot dupl te for one dollar a pound, or twenty} 
five cents a 4% pound. A 5-lb. can of best Poster Bro wn I sell for one dollar 

Yellows. 

Fine Lemon _ low. Fine Orange Yellow 4 ine Medium Yellow Persian Orange 
Golden Yell Brilliant Orange Red. ant Orange Yellow 

Put up in x Ib. cans for twenty-five cents a can, or in larger cans at one dollar ap 

No yellow ink was ever made that I canr luplicate for one dollar a pound, or twenty 
five cents a 4% pound. A 5-lb can of best Poster Yel w I sell for one dollar 

Whites 
° 

Fine White Magnesia Whit Put up in %-lb. cans for twenty-five cents a can, or in 

larger cans at one dollar a pound. A 5-lb. can of best Poster White I sell for one dollar 
+ ° ™ 
Copying Inks. 

There is no shade f « ohying ink manufactured that I am not glad to match for one 

dollar a pound, ort l lb. can for twenty-five cents 
2 
‘Gold and < Silver Sizing. 
The shades of sizing most used are yellow, brown and whit I am glad to sell any 


these in 1-lb. cans for fifty cents a can, or in 3-lb. cans for one dollar a can 


haapomnies Vy. 


For roo-lb. lots in s50-lb. cans or kegs, deduct ten per cent from any of the above prices 


Sain pio 


Any shade desired put upin 5-lb. cans for one dollar a can, or in 100-lb. lots, put up ir 


50lb. kegs, for $18.00, : : 
News Inks. 


| §00-pound Barrel at 4c. $20 00 
250-pound Barrel at 44sc. 11 25 
100-pound Keg at 5c. 5 00 

50-pound Keg at 5'<c. 275 

| 25-pound Keg at 6c. 1 50 






















My terms are: Cash with the order. My warranty: That my goods are 


better than can be had elsewhere at any price. My references: More than 
yt 











four (4,000) thousand printers doing business throughout every State and Ter- 






ritory of the American Union except Alaska. I also have some trade in Mexico. 


Address (with check) 






PRINTERS INK JONSON, 
8 Spruce St., New York. 
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Unequaled 
Advantages 


are Offered to Newspaper 


Advertisers desirous of availing themselves of the large com- 


bined circulation of the 


CHICAGO 
NEWSPAPER UNION 
BESTS, 


OF 













1400 Daily & Weekly Papers 








located in the States of Ohio, Michigan, Illinois, Indiana, 






Wisconsin, Iowa, South Dakota, Nebraska, and other Western 





States. 


FOR CATALOGUE AND INFORMATION, ADDRESS 








CHICAGO NEWSPAPER UNION, 





93 SouTtH JEFFERSON St., CHicaco, ILL 













OR, 


10 Spruce Street, New York. 
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DEPARTMENT OF CRITICISM. 
By Charles Austin ‘Bates. 


for criticism ; to propound problems 


Advertisers everywhere are invited to send matter 


and to offer suggestions for the betterment th nent Anything pertaining t« 
advertising will be criticised freely, frankly and fair i your newspaper ads reulars 
booklets, novelties, catalogs. Tell me your adverti es—perhaps | can lighten them 





ew 


ADVERTISING IN GENERAL by ma t almost solid black decora 




















- . tive sx VOTk en set the body 
From the // n Dru I re “7 : ; 
. € i ciea clea tv pe 

1 this f or r t 

Pp 1uce i ige a . vit t d a the < ier ielit 

solely for the | vose of i ating white 

the prominence wi nay be ¢ t * * 

one closely pr ted para 1 ig - 

‘ t I 5 The best pla t ut an advertise- 
sized ad. I believe that every one who on - — 

sees this advertisement ead : t . . I 

} } < hdence < e « I ty t 

ittle bit of matter that printed t 

eve that the st yr ot they er re 
top in the corner before he rea the g | 
t al A #3 on i 
t { f ts iivertisements it carries 
rest of e ad L he ge are [ ; 
space makes the 1 very ent 1s py paper ga s a sleepy « 
and pt ence i it »* — _ oe ee W awake, Pp 
. fi e sheet ¢ eaders é 
secure in the average trade ipe Any & 
tha t fts them to its 
1 W » 1S est t aper ad 
1 
advertis y ight n fitable to ° 
_ Mig . * * 

secure e July nu c I * 

Drugetst and note the effect of this Mr. F. V. Hammar sends me some 
ivertisement. advertisements and advertising matter 
It is suggestive in several way which strike me as being very ex- 

One thing that occurs to me ist t celient for the purpose for which they 

this corner might be chopped out a are intended. The Hammar Paint Co 








ESSENCE OF PEPSIN. 


We invite your attention to this product. Taking every- 
a MMe a ml ee 
power, flavor and aroma, considering price, than any other 
Essence in the market. PRICES: 8 oz. $600; I6 oz. $II.50; 5 
pts. $400; | gal. $5.50; 5 gal. $26.00. 


THe Cunoany Pranmacevricar Co., 
SOLO BY vosBERS SOUTH OMAHA, NEB. 






good deal further, so that a black strip work the dealer an 1 consumer at 
a couple of inches wide might extend the same time Chey publish a series 
down the left-hand side and across the of ten two-inch double advertisements 
bottom. This might I »some white in the co-operative lists The display 

or ‘ n 


letters cut out in it, or might be solid is certainly very striking, and the mat- 







black, or the severity might be relieved ter in the ads is concise and straight 
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to the point. 
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I reproduce one of the than it really is. 





There is quite a 


ads, and the matter on one side of a good deal of matter and it might be 








COSTS LESS THAN CHEAP PaINT OR 
MI © LEAD 


AR 


To any Al M will cut out and send co us the series of ten advertisements 
to appear in this paper, and will agree to use Hammar Paint when he paints | 
we will send an order on his dealer, to deliver 


his house or bara again 
of all cost, two %%-inch Flat Brushes. 


aoe Serpase. 


circular addressed to the retail trade. 
There is nothing fancy ‘*smart ”’ 
about the advertising, or the construc- 
tion of the circular, but the matter 
seems to indicate dead earnestness and 


or 








Newspaper Advertising Free! 


To obtain your trade and to introduce Hammar 
Prepared Paint into your town, we pr 
insert the following advertisement in 
HOME paper, or papers, FKEE OF CHARGE, 
during the spring painting season, March, April, 
May and June (17 consecutive insertions), and 
print your name as agent, business and address. 

Not lost among others, but at top or bottom of 
column, next to or surrounded a reading mat 
ter, where everybody will read it 

This ad answers the two most important ques- 
tions—that Hammar Prepared Paint costs LESS 
than cheap Paint or 8. P. White Lead, and it is 
GUARANTEED FIVE YEARS. At any rate, 
when any man in your county wants to paint he 
will look you up and ask for that article that he 
has seen advertised in his home paper for months. 
We will also refer to you all inquiries received 
from your territory from the general advertising 
in the principal Agricultural and Religious 
a rs of your section. 

hy does your largest dry goods a ore suc 
ceed! They advertise in the papers. Your suc- 
cess will be as great if you do fic »wise 

We do not ask you to pay an advance on usual 
costs of paint to get this advertising free, or to 
buy an article of no value. We want your con 
tinued trade, and we will sell at the same price as 
other high-grade paints ; and send you, in writ- 
ing, signed by an officer of our company, a guar- 





antee of satisfactory results for five years. We 
refer you to the Merchants’ National Bank, St. 
Louis, or the Dun or Bradstreet Mercantile 
Agence 


Se ~ to us for information how to get this 
newspaper advertising free—our prices, terms, 
color cards -_ other inducements to place your 
orders wit 


F. HAMMAR PAINT CO., 
1220-24 Spruce St., - ST. LOUIS, MO 


P. S.—This proposition has also been made to 
your competitors. If you wish to consider it let 
us hear from you at once, as we give exclusive 
agency to only one man or firm in a town. 





honesty of purpose. The circular and 
the advertisements talk business right 
from the start. The scheme is a good 
one, and far as I can well 
carried out. I see nothing to criticise 
except perhaps the appearance of the 
circular, which makes it seem longer 


so see, 













, arranged 
that it 
would look 
little bit easier 
to read. 
* # 
* 


so 


Guaranteed § years, 


AINTS 


The little ad 


velow of the 
{ 
ree Puritan Oi! 
Heater was 


prepared, I 


believe, by 
the Lyman D. 
Morse Advertising Agency. It isn’t 
particularly beautiful, but it is well 
calculated to stand out in most any 
surroundings. rhe idea of breaking 


the border is a good one, because it is 
unusual. I believe it would have been 
even better if the border had been 
broken at the top of the stove instead 
of lower down, There is a certain 
terse crispness about the reading mat- 





0000 
Good for the 
Sewing 
room 


or bear 


“Pt RIT. AN ONL. 
MEATER, No. 44. 


Carved 6 








ter that is attractive and convincing. 
It isn’t a remarkable ad, but it is good 


of its class, and I understand that it 
has brought business. 

* * 

x 


Herkimer, N. Y. 

Mr. Charles Austin Bates, New York City: 
Dear Sir—Will you answer through the 
Department of Criticism in Printers’ INK 
the following : I - trying to introduce the 


July 6, 1895 








“Easy Sign Markers’? and a 39-cent re 
volving dating stamp. Will you ie 1 me the 
best way to advertise these? They are both 
first-rate articles for business men. I have 
only a limited amount to invest, and would 
like your ideas on introducing them, and 
ze, yours very truly, 
CuHarves A. JACKLE. 

As these stamps are to be sold only 

to business men, and as the profits 


must necessarily be small on each sale, 
I should not think it advisable to use 
perhaps in 


newspaper space—except, 














class papers. An advertisement in 
PRINTERS’ INK would be likely 


a number of these stamps. ‘There are 


to sel 





other papers that might also 
pected to bring good results i 
ness, published at 78 Reade Street 
New York; Arains, 106 Fulton Street, 
New York; 7vrade AM/agazt) 114 N 
welfth Street, Philade und 


The Hardware Dealer, Broadway at 
Chambers Street, New Yor ire papers 
which I hay le doubt would br 


good re 





ad were used. Sending out circular 
might also prod ce good results, bt 
considering everything, I believe 1 
would prefer to use the papers. 

Ihe best course to pursue In a Case 


of this kind, is to try one of the | 
and also try sending out a sma 


ber of cir Note the propor 
yvern yi 


1 
liars, 
; ; ‘ 
of replies, and g¢ 
ingly. 





yurseil accord- 


7 
RETAIL ADVERTISING 
McDonatp & Narvus, ) 


Lumber, 
Burt, lowa, J 


lustin Bates 


Grain and Coal 
uly to, 189 ) 
Chas 


M> 





DEAR Stk—Inclosed find f ad that 
we have recently run in the nitor t 
was written by our book Mr. J. A 
Shaeffer, and has been ag rade bring 
er,’’ as many sales have come through 


rectly We are ardent admirers of your 


tributions to Printers’ INK 


If this ad is worthy of mention please so 
and send us copy of paper rs respect 
fully, McDonacp & Nat 


When an ad ‘‘ has been a good trade 
bringer’’ there is nothing more to be 
said for it. I can understand how thi 
advertisement might attract considera- 
ble attention in a paper where most of 
the advertising was poor. Alliteration 
generally attracts attention. I believe 
it is a good thing once in awhile, when 
it is done in this way. It is very easy 
to run it into the ground. About 
effort of this kind in six months ought 
to be enough. I don’t see an ad 
of this kind would really create sales 
The chances probably are that those 
who mentioned the ad to the advertiser 
had made up their minds 
from him before they saw this ad. 
calls attention to the 
strikingly, and insomuch it is excellent, 
but in the straining after alliteration, I 
think real strong, convincing talk has 
been lost sight of. 

I think if I were advertising bug- 
gies I would tell pretty much all about 
them—how they were made—what 


one 


how 


to purchase 
It 


business rather 


PRINTERS’ 
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so the 
all about the gear and 


iron work. I would also 


ls they had—how 
trimmed 


int and the 


rt of whee tops 


were 











it was a lower price than Bill Smith 
; f 
r ight t 
two 
sy 
a 
vers of 
np against our 
argains 
c au 
rainy 
ly rs 
elleve to 
e the 
est in 
urt, 
ancroft or any 
ly’s 
urg N 
reaks nor 
rash Your 
est 
argains 
an uy of 
McDONALD & NAFUS. 
* * 
* 
Sts Polk Co., Neb., July 
Charles Austin Dg New York, N. } 
Dr ~ I read your depart t i 
PRINTER Ink each week with much interest 
1 should like to ask r opinion of the ir 
clos ad They hav een produce at odd 
moments, it they have brought trade 
jespite their hasty construction. How can 
y tter? Would more gratify 
ing r ts be yttained if some direct refer 
t to the ‘ were mace in the first 





’ phrases discarde« 
tfully, Guy W 





(GREEN 


The us¢ 


of two display lines make it unnecessary 


The ads sent are very good. 


to mention the goods in the first one, 
and I think it is really desirable to 
make the first one what is called a 


catch-line. In combination with the 
display line in the center of the ad it 
makes a more or less complete story 
rhis is one of the good features about 
these ads Che casual reader sees the 
two lines, ‘‘A Dollar or Two,” and 
‘*Ice Cream Freezers.”” The infer- 
ence is plain. I think these adver- 
tisements are particularly good, and 
while they may not be absolutely per- 
fect, there is no prominent fault that I 
can see in them. Considering the 
type employed, the display is very 
good. It is a relief to see such ads 


printed in 5-inch single-column space, 
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instead of the double half-column 
which is so generally used in small 
towns. I would rather have five 
six inches single, top of column, 
to reading, on a local page, than to 
have a double half-column without 
position. This particularly true 
where—as is frequently the case—the 
paper charges the cost of composition 
for changing ads. I would rather pay 
less for the space and more for the 
composition. I would rather have five 
or six inches single, and change it 
every issue, than to have a double- 
column ad and not change it. 

The two ads I reproduce give a good 
idea of all of Mr. Green’s work. 


or 
next 


1S 





A Dollar or Two 


Invested in a good ice cream freezer 
will pay enormous interest in the bene- 
fits returned the fortunate purchaser. 
Every farmer should have a freezer. 
Ice cream may not be a necessity, but 
after a hard day’s work it is a mighty 
pleasing luxury. You can obtain 


CREAM FREEZERS 


From me at the following prices: 
4 qts. for $2.00. 


ICE 


‘ 
5 “ 2.25. 
6 : 2.60, 

10 “ 5.25. 


That’s low enough, isn’t it? No lower 
than the rest of my prices, though. 
Come in and see if I am not right, 


J. G. GREEN, 
Who Keeps Everything in Hardware, 
N. E. CORNER SQUARE. 





Two Summer Labors 


Have some redeeming qualities about 
them. One of these tasks is watering 
the lawn. The other is mowing it. 
Watering a lawn isn’t very hard work. 
Neither is mowing one—if you have 


the right kind of a lawn mower. I am 
going to call 

Good Lawn Mowers 
to your attention right now. There is 


no use talking about cheap ones. 
They're worse than cheap umbrellas, 
and you know how bad they are. i 
have three good mowers that I will sell 
at cost, and I will guarantee all of them 
in every way. Here are the prices : 


ee. Present. 

Pennsylvania 15- inch.. 13.00 11.00 
New Model 15 10.00 8.00 
= 9.00 7.50 


Remember I have three and no more. 
The first applicants get them. 


J. G. GREEN, 
Who Keeps Everything in Hardware, 
N. E. CORNER SQUARE. 
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Frank Garner is a druggist some 
place. I don't know where he 
cause the circular I have don’t give 
the name of the town. The ads are 
too flippant, but very good, in spite of 
that. He advertises himself as ‘‘ Frank 
Garner, the Professional Pill Roller,’’ 
and so he cheapens and belittles his 
business. He cannot be very much 
surprised if other people do the same 
thing. When he talks business, how- 
ever, it well, as is evidenced 
by the three ads which I reprint. I 
should think they ought to be useful 
to somebody. 


MY WAY 


OF 


PILL-ROLLING BUSINESS 


Is to do it right, make the prices right _ 
treat the people right. You needn’t take n 
word for it, but spend your stray nickels 
with me, and if you ain’t satisfied, you can 
get your money back. I am going to keep 
lots of things you need, and I want you to 
learn right away that mine is the most 
pleasant place to trade at 

I want you at all times to feel that you are 
not in the way in my house whether you are 
buying or not. I’ll not sniff at your nickel 


is, be- 


he does 


CONDUCTING A 


trade, either, but I’ll give you its value, and 
thank you, too. 
—- PRANK c. GARNER. 
YOWRE TOLD 

THAT 


NICKELS ARE TRIFLES! 


They are not trifles ! 


I’m after your trifling trade. I'll just give 
you the same good treatment in your nickel 
trade as your dollar trade. If you'll give me 
the first whack at your nickel trade, my word 
for it, your dollar trade will drop in the 
same slot. One thing I have learned: that 
sc. bits of nickel and roc. bits of silver are 
worth more to me than bars of gold—that I 
can’t get. 

By the way, have you seen the professional Pill 
Roller and Dispenser of Vile Medicines, 


FRANK GARNER ? 


GOOD AS GOLD! 


You’ve always heard it said that 


A CERTAIN MAN 
is as good as gold. It’s not so. No man is 
as good as gold. I'll take a poor man’s 
nic kel in « me any time quicker than a rich 
man’s $1.00 on account. _ When you buy you 
are entitled to the best price. This old 
chestnut about trading on ac >quaintance sake 
for fear of offending an old-time friend is out 
of date. Trade where you get the most for 
your money, and my word for it, you "ll be a 
wiser and a richer man. If I can’t please 
you, go where you please, but give me the 
first whack and you won’t have to trot to any 
other place. Yours respectfully, the profes- 
sional pill roller and dispenser of vile 


medicines, 
FRANK GARNER, 


But if you think s« 
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READY-MADE ADS. 


{1 do not write these ready-made ads. They are 
taken wherever they are found, and credit is 


riven to the author when he is known, Contri 
Gutions of bright ads are solicited. The name 


and address of the writer will be printed, if he 
wishes it to be. C. A. B 


For a Men's Furnisher—(By A. T. Dietz) 








flanked by 

hy qualities, enhanced by endless variety 

of shapes, patterns | are the 

evers that wil ve ve quickly the 

neckwear on exhibition ir ir north window 

this week 

The price is cents The qualities, the 

lorings and incidentals speak for them 
selves ! 








y 





For a Bicycle (By E Fre nch) 
PLEASANT RIDING. 


Everybody knows 








there is more pleasure 
riding a good horse than a poor one—more 
variet re society, more pride, more ease 
Equally ue of riding a wheel 
ON AN ULTRA BICYCLE 
The motion is so smooth 





way So } 


seems brighter, and one feels prou 
to live 
Don't be nvinced against your 


will; don't buy one unless it seems 

the But do cc 

take aturn on an Ultra 
ciding which 


BICYCLE GOODS, Bicycie Bock 


best me round ar 











For Clothing. 
which completely over- 
shadows all former sales sale of 
such vast proportions has now been in- 
augurated at THE MODEL, which 
bears the same proportion to former s 
called sales of our would-be mpeti 
tors as a tallow candle does to the 
noonday sun 
» are overloaded, burdened and over 
ed with a full line of ligh - Grade 
r-made Pants. The summer season is 
now at its height Fall goods will begin t 
arrive shortly We must have room ; there 
fore all our High-Grade Trousers, formerly 
sold at $5, $5.50, $6 and $7, now reduced to 


the remarkable low price of 

$3.98. 
"For @ Drug Store—(By John B. Perkins). 
KEEP COOL. 


Drop into MOORE’S PHARMACY 


and treat yourself to a glass of some- 
1 and refreshing Doctors 
| 


thing cool 
all say our drinks are healthful 
you wait 


Chairs while — 
FOURTH AND NEBRASKA STREETS 








° SI 
For a Music House—( By E. French). 


*GUITARS, $3~> 


but not very good If you are seri 


us better spend more and get a really good 


ones 


ne that will last as long as you, and whose 
fine tone w always be a joy. We have 
some whose ks and tone bear out our 


statement, that $10 is cheap for them 
We buy violins, guitars, mandolins, banjos, 
with the same care as our pianos and 
We don’t tie ourselves to any manu 
who fix fancy ices \ 
carefully, buy and pay for, 
long and take one 


i and 





etc., 
organs 
factu 


rer shall 


e 





and own 


them 





until you come al 
ecause you can’t help it, 
heap 

Money back if wanted 
just right 


it’s so go 


Keep nothing that isn’t 


For Any Bustness—(By James MacMahon) 


A BARGAIN HARVEST 


unusually rich in values follows our 








semi-annual stock-taking, just con 
cl , and is an event looked for 
ward to with great expectancy by 
thousands who know from experi 
ence its possibilities to them, for at 


no other time can they garner so 
desirable and satisfying merchan 
dise at so little outlay of money 
Hundreds of bargains, stylish, use 
ful and pretty, are here Tap our 
stock where you will, it’s rich in 
value to the purchaser 





For Drugs—(By John B. Perkins) 


MosT PEOPLE 


have a specialty ; 
I 





we're more f We have tw Just 
nowadays we're n number tw It’s ice 

i, refreshing summer drinks Have you 
tried them? Greatest cure known for the 
great summer complaint—heat. Most drinks 
are s The great big ones are 10« 


FOURTH AND NEBRASKA STREETS 


For a Tailor—By J. S 


Over-Doing Things 


is about as tad 
as under-doing them There is such a 
thing as paying too much for clothes 
No tailor is justified in going beyond a 
certain point in his charges 


Meigs) 


[he fair and square tailor first 
charges enough to cover the cost of 
first-class cloth and trimmings, then 


charges for the expense of making 
then for a reasonable profit 

If you pay more than that, y 
for something you don’t get 

1 am a fair and square tailor, and the 
clothes I make fit well and wear well 


up, 


1 pay 


For Refrigerators—(By N. E. Ford). 
You Don’t Have 
To Be Hypnotized 
in order to see the value of our 


REFRIGERATORS. 


hey are good ones, and 


the prices ARE RIGHT. 















PRINTERS’ INK. 


How 
Many! 


Any newspaper men desirous of coming into possession of 


one or more of these subscription coupons and wishing to pay 
for the same by the insertion of an advertisement in his paper, 
may address Printers’ INK, No. to Spruce St., New York. 


iyo Sample. o DU: THES > 


SY) \ 

























to be sent to the name and address 5 
written on the back of this coupon / 
from date of presentation 4. 
™ Gu, till wy 
. Uist ay ro , 














Newspaper men responding to this announcement should 
be careful to state fully just what is wanted, and to inclose a 
schedule of their advertising rates. Address 
PRINTERS’ INK, 

No. 10 Spruce St., New York. 





The subscription price for PRINTERS’ INK is now $2 a year. 

It will be $5 a year after January 1, 1896 

Subscribers are allowed to renew their subscriptions now for as many yearsas they choose at $2 a year 
For the purpose of pre-payment, Subscription Coupons are just as good as cash. 

$10 in cash or coupons will pre-pay a subscription for PRINTERS’ INK from Now to Jan. 1, 1901. 






























STILL MORE CLOCKS 


PRINTERS’ 
FOR THE LOCAL REPORTER. 
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THE INVITATION 


In PRINTERS’ INK for May Ist the 
following announcement appeared 
TO THE LOCAL REPORTER. 


In every village and hamlet in the United 
States there are persons who use the Ripans 
Tabules. They are only useful for disorders 
resulting from an impaired digestion, but 
pretty nearly every human ill hinges upon 
this very cause. Up to the present time the 
use of the Tabules has been most common 
among the rich or well-to-do, the educated 
and most intelligent ; although the poor, and 
the people who have little time for education 
and none for the elegancies of life, outnum- 


ber their more fortunate neighbors more than 


























These poorer people are 
benefited by 


a hundred to one. 


the very ones who will be most 


the general distrit ution « f Ripans Tabules 
until. the y havea I lace in every house in the 
land. The advertisements of the Ripans 
Tabules are written by educated men and 
women and appe: al to those of the same class 
who live in comparative elegance and luxury 
More effective advertisements could be pre- 





yared by men of experien reporters, by 
Soaker from the local « the name 

some person in a hum of life who 
has used the Ripans Tabules, and visiting 


and discussing with that person the i 
are a remedy, and the 








which the Tabules 

satisfactory results arising from their use 
Such an interview, with name, date, street 
number or exact address, with a f 
the person interviewed if available, would 
prove a valuable advertisement and, being 
set down in the very words used, will « nvey 
the correct meaning to other 4 »r and humble 
folk in the same or a similar walk of life. 
The ordinary advertisement one ared by the 
ad-smith shoots over the head of ninety and 


r whom the Ripans 
destined tO prove 


nine f the very people fc 

Tabules are eventually 
such a boon. 

An appeal is hereby addressed to every 
local newspaper reporter, and to every per- 
son who is somewhat practiced in writing, to 
make an attempt at learning an ‘ ymmitting 
to paper the views of one or more « of ht ble 
persons in modest circumstances residing in 


the near neighborhood, who have already 
learned the value of the Ripans Tabules 
Try to tell the story in the actual words and 
to preserve the pronunciation—to tell the 
story exactly as it was learned 

For every satisfactory example such a 
report sent to the Ripans Chemie ace ompany, 
No. ro Spruce Street, New York, that Com 
pany will send two of the Mantel Clocks 





here pictured, one to the reporter and another 
to the person interviewed 
+4 
THE RESPONSE. 
To the above invitation 
ing was the first response : 
Orecon, Wis., May 6, 1895 
Ripans Chemical Co., New York: 
GENTLEMEN—Seeing your request in Print- 
ERS’ INK of May rst for a report from people 
om Ripans Tabules, decided to try my 
hand in securing at least one. 7 
Found by inquiring at the drug store that 
this remed y was not kept on sale there, but 
accidentally the next day found a person ‘who 


the follow- 





had used the tabules, having been induced to 
try them by a sister who resides in a neigh- 
boring town 
he gentleman interviewed, Mr. A. P. St 
John, of this town, was not very mmunica 
tive, but by muc h * pumping”’ gleaned the 
following: 
THE TESTIMONIAL, 
“For a long time I have been more or less 
ubled with dyspepsia. Having consider 
: hard work to do, if I followed the crav 
ings of my appetite it was sure to result in 
those terrible distressing pains of the stom- 
ach 1en in the most agony I would en 
deavor to obtain partial relief by some 
‘grandmother’ treatment, which, if of any 
} ; 


was to n 





benefit, strengt 





that the distress was a trifle 

I have suffered intensely 

sister Cora I was recommend ) ip 
Tabules, which I soon discovered were a 
blessing to mankind Now | am never 


without them, and am pleased to recommend 
them as a Godsend to those troubled with 
dyspepsia. 








Wes 


of the ge 
is printed above 
the 
yur request, will 


This ts the signature 
whose testimonia 


ntleman 


person's story If above 


rements of y 





again 


Yours respectfully, 
2 o. Well: 
A / ?, > 
eV. ©. CthAtiend 
P.S.—Send clock to my address, Oregon, 
Wis., “car f Oregon Observer ’ 


CONCLUSION, 
Inasmuch as Mr. W 
Mr. St. John resul 


* interview with 





ted in precisely such state- 





ments of fact as were desired, the two clocks 
were 1ediately forwarded as promised 
Since about five dozen cl have been 
forwarded in payment for a similar service 

More of them are still to be had on the same 
terms All communications should be ad 

dressed to The Ripans Chemical Company, 
No. ro Spruce Street, New York 
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The Youngest 
The Cheapest 
The Best 





The Evening Times 
within one month after reducing the price toa 


penny increased its circulation 


* 
* 
* 
* 
x 
* 
x 
* 
* 
* 
* 
* 
* 
a 
* 
* 
* 
* 
x 
x 


Nearly Three-Fold 


and now has, undisputedly, a larger circulation 
in Peoria and its suburbs than any other 


evening newspaper. 


The Evening Times Advertising Rates 


are low, considering its large and enthusiastic 


* 


THE EVENING TIMES, 


PEORIA, ILL. 


OIA IOI IIIA IR OK 


circulation. 
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PRINTERS’ INK. 


We can do for you 
what you can not 
do for yourself. 


We can take the strongest facts 
about your business and make 
them into ads that bristle with 
conviction. We can strengthen 
them with telling illustrations. 
We can display them effectively 
without squandering space. We 
can pickthe best paying mediums, 
and insert your ad at their lowest 
rates. 

This is what can do, continu- 
ally do, and want to do for you. 
We know of no other firm so 
generally capable. 





Lord & Thomas, 


_. Newspaper and 
¢ Magazine Advertising, 


45-47-49 Randolph St., 
CHICAGO. 
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At 


“1% 


p The Omaha Bee 


Has made its mark. This is because it thorough- 





ly covers its field. Not a city or 
» town in the great State of Nebraska 







where the Daily and Sunday cannot 


(| 
ane be found; not a farm-house or 














q hamlet in which the Weekly is not 
By read. Also adjoining territory in 
y) lowa, Kansas, Missouri and the 
d Dakotas. It is up-to-date in 
, 2 everything that makes a newspaper great. It 






enjoys the confidence of its readers, and is a 






power of good to its advertisers. 






Known Circulation: 
Daily, Exceeding , 19,000 
Sunday, “ ‘ . 20,000 
Weekly, ‘ ; 35,000 














A. FRANK RICHARDSON, 


Chamber of Commerce, Tribune Building, 
CHICAGO. NEW YORK. 


. St 













PRINTERS’ INK. 
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= “It Makes a Deal of Difference— 


Whether you retire from business, or the business retires 
= from you, Advertising judiciously will make 


= THE DISTINCTION IN YOUR FAVOR.” 





FONHNN9NHNDH ~SRXD353B93DODOBOOwOOH?* 


FARM 


eooed AND 


+ _ FIRESIDE 


Gsuarant 1 Circulation, 


Judicious 
= Advertising... 


DADO AADADYOANS 


». 


MOS 





250,000 
( pie Ea | 
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ACTUAL AVERAGE FOR PAST SIX MONTHS, 


+ 292,491 Copies Per Issue 





MAST, CROWELL & KIRKPATRICK, Publishers, 
: | SPRINGFIELD, OHIO. 
Branches: 


S|, NEW YORK CITY—108 Times Building. 
CHICAGO, ILL.—1643 Monadnock Block. 






















PRINTERS’ INK 


32 per cent 
More Advertising 


printed in THE EVENING Post during 1894 
than appeared in any other New York 
evening paper. The excess in 1893 was 
25 per cent. 


654 More Columns 


of advertising printed in THE EVENING 
Post during 1894 than in 1893. An ex- 
ceptional record. 


Nine Times 
Out of Ten. 


‘‘The advertiser who will use but one 
evening paper in New York City will, 
nine times out of ten, act wisely in select- 
ing THE EVENING Post. No other has so 
large an advertising patronage. In influ- 
ence and respectability it easily takes the 
lead.” —Printers’ Ink. 





Publication Office: 
206-210 Broadway, - - New York. 
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Minnesota Flour Mills 
Largest in the World 


Minnesota Millers and Elevator Men are posted 


daily on crop conditions of the Northwest and none 


are in position to speak of them so truthfully and 


The following opinions are recent 


and to the point: 


Remember every man mentioned 
is an authority. 


Cc. A. PILLSBURY—“ Crops great.” 

F. H. PEAVY—" First-class, considerably above the average.” 
8. D. CARGILL—“* Good.” 

C. A. MAGNUSON—“ 120 per cent of an average.” 

P. B. SMITH—“ Reports uniformly favorable.” 


F. R. PETTIT—* Minnesota and Dakota will raise 140,000,000 bushels 
of wheat alone. Quality good.” 

MR. FORBES — “Crops are going to be enormous.” 

MR. FRICK—“ Unprecedented in the history of this country.” 

SPENCER & MOORE—“ Will exceed anything before known in the 
Northwest.” 


On top of this is the fact that prices are better. 


RAAAA SESSA NR 


Tre St. Paul Globe 


is more general in circulation than any 


other Northwestern daily and is beyond 
all question the 


_ 
..best for Advertisers. 
EASTERN OFFICE—517 and 518 TEMPLE COURT, NEW YORK, 


Cc. E. ELLIS, Manacer 
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PRINTERS’ INK. 








o PIMs o's 


Advertiser’s 


Finger Post 


Printers’ Ink 
~ 


It is the authority most confidently 
relied upon by persons who wish to get 
close to the ear of the public when they 
have anything they want to sell. It is the 
oracle of the advertiser—his Bradstreet, 
his finger post. 


The Examiner, San Francisco, Saturday, July 13, 1895. 
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Some 
Are 
Better 


Than 
Others.—__ 


A Southern gentleman once remarked 
that all whisky is good, but some is 
better. Same way wit newspaper adver- 
tising, it is all good but the 


Denver Republican.. 


brand is better, in fact the best. It pays 
to buy the best. You know what you 





are paying for when you buy space in the 


DENVER REPUBLICAN... 


Daily, 21,000 
Sunday, 30,000 


It is a first-rate advertising medium. By 
using it you reach the purchasing classes 
of Colorado, It is the authority on all 
subjects west of the Mississippi 


-$00@O@eee-- 
Ss. Cc. BECKWITH, 


TRIBUNE BUILDING, THE ROOKERY, 
NEW YORK. CHICAGO. 














PRINTERS’ INK. 





..--Has one of 


America’s Finest 
Electric Railway Systems 


@-e-3 


In addition to controlling the interior privi- 
leges we also have, from September st, space 
on the outside of all cars for enameled iron 


signs. Size, 9x30 inches. 


Four Signs 
On Each Car. 


No better advertising can be imagined, as 
your signs go all over and around Rochester, 
day and night. 

«cer 


CARLETON & KISSAM 


16 STATE ST., ROCHESTER, N. Y. 


New York. Buffalo, etc., etc. 











PRINTERS’ INK. 





yin AON 


STRATED 


be Book 
The Kind That Pays’ 


4S THE FINEST PUBLICATION 


on CH". {T, l 


STF rn AR 


EVER ISSVUED« 
— rs 
FOR COPIES AOCDRESS: 


CARLETON & KISSAM, 
POSTAL TELEGRAPH BUILDING 
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Business is a fight—a duel. 
Each man in business is trying 
to get just a little the best of 
each deal. That’s what he is in busi- 
ness for. 

So in advertising. 

The advertiser or his agent tries 
to protect himself at every point and 
to gain some advantage over his adversary, the 
publisher. 

He feints and parries and thrusts and retreats. 
If he is a skillful fencer, he wins. If he isn’t, 
he doesn’t. 

We've been 30 years fencing with publishers. 


May we help you? 


THE GEO. P. ROWELL ADVERTISING €0., 


10 Spruce Street, New York. 





















